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There is no
question
that the

popularity of social
networks has
exploded in 2009.
Facebook reports
more than 300 mil-
lion active accounts

and their fastest growing demographic is
adults older than age 35. Twitter grew more
than 700 percent from 2008 to top 18 mil-
lion United States users in 2009 and is
expected to exceed 26 million in 2010.

While the focus has been on the huge
influx of new social network users, the way
social network users are connecting by
using other applications and mobile tech-
nologies is of equal importance. Twitter had
54.7 million visitors worldwide in August
2009. However, only 20 to 30 percent of
people go directly to the Twitter Web site.
Facebook and Twitter users utilize other
applications, mobile applications, and text
messaging to access social networks.

The ability to communicate extensively
via mobile devices has given way to chang-
ing the way people send and receive infor-
mation. According to Pew Internet
researchers (a group that produces reports
exploring the impact of the Internet),
Twitter users are more likely to consume
news and information online and on
mobile devices and less likely to read news
via traditional outlets. Continued on page 10

Social Networks and Your
Participation
By Anne Mims Adrian, Ph.D.

Businesses and nonprofit organizations are
beginning to use these tools, but few under-
stand how to maximize their value to engage
and connect to current and potential cus-
tomers or become part of online communi-
ties. Because traditional educational and
marketing methods often yield disappointing
results, organizations and individuals should
learn to use these tools. The value and pur-
pose that they give centers around online
participation, engagement, sharing, and col-
laboration.

As organizations consider using social
media, they need to think about online
activities differently. Here are some ideas to
get you started:

Go Where the People Are

Some big social networks are Facebook,
MySpace, Twitter, YouTube, Flickr, and
Linkedin. Each serves different purposes,
and often, different users. A few ways of
finding where online communities are:

� Search within social networks (i.e.,
Facebook and MySpace) for pages and
groups

� Use Twitter search methods for terms
in area of knowledge

� Use Google alerts to search for terms in
area of knowledge

� Use Google blog search to search for
blogs

®

3 Organization Skills for
Starting Your Own Business
Getting organized before you
start a business and then staying
organized will undoubtedly
enhance the likelihood of your
success.

4 Introducing the 2010 AFCPE
Board of Directors
Meet the 13 people charged with
moving AFCPE forward—the
2010 AFCPE Board of Directors.

6 2009 AFCPE Award Honorees:
Exceptional Service to the
Profession
Each year, AFCPE honors those
individuals and organizations that
have made a mark on the profes-
sion. Meet this year’s honorees.

6 Annual Conference Photo
Gallery
Are you among those pictured?
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Happy New Year, I hope this message finds all of you
healthy, (at least relatively) wealthy and wise (you’re
an AFCPE member—you must be)! Personally, I find it

hard to believe that it is already 2010. It seems like yesterday
when we were worried about Y2K wiping out our financial and
other data. Unfortunately, many of our clients experienced an
all too real ‘wiping out’ of their financial accounts over the
past year or two. I know you have been working very hard
helping your clients and the public survive and recover from
this financial ‘tsunami.’

I hope that AFCPE provides you with the tools you need to be able to continue the
good work you do with people. If not, we need to hear from you. Help us know what is
working and what needs work. Your Board, executive director and staff are committed
to providing you with the resources and professional development opportunities needed
to excel as a financial counselor and educator. Many thanks to Glenn Muske for
‘Setting the Standard’ for communicating and involving members in the work of the
Association. My goal is to continue and build on his work.

2010 will bring new opportunities for internal and external communication. The fin-
ishing touches are being put on a major redesign of our Web site, including a ‘Members
Only’ section. Early in the year, we will launch a search function that will allow the
public to locate an Accredited Financial Counselor. This is a service many AFCs have
been asking for and the Board has wanted to provide for a very long time. We are so
close to it becoming a reality that I hope I don’t jinx it by mentioning it! AFCs will be
given the opportunity to ‘opt in’ to this service prior to the launch. Once the search
function is active, we will be able to develop a marketing strategy that will direct the
public to the site. As the financial recovery continues, I expect many people to take
advantage of the ability to locate a credentialed professional to assist them in their per-
sonal financial recovery.

Our Association is only as strong as its membership—YOU! 2009 was a very successful
year for member involvement. As an example, 47 members volunteered to serve as
annual conference proposal reviewers. We hope you will continue to participate in
your association as a committee member, by submitting proposals for the 2010 annual
conference in Denver, and by publishing in The Standard and the Journal of Financial
Counseling and Planning. And, if you have been a committee member, consider serving
as a Committee Chair.

I look forward to serving as your president over the course of the year. The time will
pass quickly and I know I will be asking many of you to serve the Association. I will
thank you in advance for accepting and it will be a pleasure working with you.

Best wishes for a successful 2010—personally and professionally!

2010 Board of Directors

President’s Message
By Joyce Cavanagh, 2010 AFCPE President
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Getting
organized
before

you start a busi-
ness and then
staying organized
will undoubtedly
enhance the like-
lihood of your

success. And that is what we all want in our
business—to be successful.

When I say “be successful,” I am not refer-
ring to just financial/monetary success. I
am also referring to mental/emotional suc-
cess—to feel good about being in the busi-
ness. We have all heard of highly success-
ful actors, athletes, and business people
who have attained a high level of financial
success, yet they are not happy and con-
tented in their lives and do unhealthy
things like commit suicide or become
addicted to alcohol or drugs.

Your first questions on starting a business
should be in general terms—should I start
a business? And if so how, where, with
whom, doing what, etc.?

It is best to start your getting organized
process by getting yourself personally
organized. This involves many factors
such as assessing your attitude. You may
need to adjust any non-business situations
in your life that may inhibit analyzing the
prospect of starting a business, starting it
if you decide to do so, and operating your
business. For example, a person who has
to complete some education courses or
who has an ill family member that they
are caring for should possibly wait until
they can devote a great deal of their time
and energy to the business start-up
process. In starting a business, the con-
cept that people do not plan to fail, they
fail to plan is very true.

Questions to Consider

In the decision stage, some of the factors
to organize and plan for are typically as
follows:
� Am I ready to be a business

owner/manager/operator who is
responsible for the operations of a
business?

� Have I done a financial budget esti-
mating the operating results financial-
ly? This is ideally done on a conserva-
tive, moderate and optimistic basis.

� Do I have the necessary funding from
self and/or investors or loans for the ini-
tial and at least first year’s operating
costs?

� Are the clients/patients/customers
available and accessible that I can

generate profitable collectable
income?

� Are the people to staff the business
available at adequate levels of com-
petency and at fair labor costs?

� Are suppliers/vendors available so
that I can acquire products and sup-
plies from at reasonable costs?

� Do I have a team of advisors available
to assist me such as an accountant,
banker, insurance agent and advertis-
ing and marketing consultant?

� Do I have access to adequate space to
operate from at reasonable costs and
terms?

� Do I have the ability to acquire fur-
niture and equipment needed to

3the standard 1st Quarter 2010

Organization Skills for Starting Your
Own Business

By Nic Ourso

Continued on page 11

Process/Procedures System

The process/procedures system for organizing, establishing and implementing
basically works as follows:

� Determine the objectives/goals of the process
� Determine how to best achieve the goals/how to best work the process
� Determine all that is needed to have the process operate at peak efficiency

and effectiveness (people, equipment, office/others space, money, etc)
� Acquire all that is needed to operate the process
� Begin operating the process
� Closely monitor the operations of the process and make changes on a timely

basis as appropriate

It is very important to honestly and openly evaluate the operations of the business
on a very proactive and timely basis. This should ideally be done with a positive,
“how can we operate better attitude,” not a negative put-down attitude.

The business owner is, of course, the main evaluator; however, input can also be
obtained at times from staff and advisors. The whole idea is to have all involved in
the business benefit from the well organized operations of the business—the staff,
customers, clients, patients, suppliers, advisors and of course the owner(s).
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Committees are being formed for the
2010 calendar year. Committes are:

• Awards/Distinguished Fellows

• Certification/CEU

• Conference Posters

• Conference Practitioner’s Forum

• Conference Proceedings Editor

• Conference Program

• Conference Research Papers

• Conference Student Papers

• Electronic Communications

• Ethics

• Investment

• Journal

• Legislative Affairs/Breaking Trends

• Member Development

• Newsletter

• Nominating

If you are interested in serving on a
committee, please contact Gordon
Genovese (ggenovese@afcpe.org),
Cara Defibaugh (cdefibaugh@afcpe.org),
or Joyce Cavanagh (jacavanagh@ag.
tamu.edu).

2010 Committees

2010 AFCPE Board of Directors—Continuing
Members

President
Joyce Cavanagh
Texas AgriLife
Extension
College Station, TX

Past President
Glenn Muske, Ph.D.
Oklahoma State
University
Stillwater, OK

President-elect
Sharon Cabeen
National Student
Loan Program
Acworth, GA

Secretary
Jan Garkey, AFC
CUNA
Madison, WI

Treasurer
Rebecca Travnichek
University of Missouri
Extension
Savannah, MO

Member-at-Large
Maryann Barry, AFC
Air Force
McConnell AFB

Member-at-Large
Carol Allison, CHC
Colonial Beach, VA

Member-at-Large
Janie Bright
Raleigh, NC
E-mail: janie.bright@
lgfcu.org

Member-at-Large
Irene Leech, Ph.D.
Virginia Tech,
Blacksburg, VA

Q1-10_Standard QX:Layout 1  12/30/09  3:54 PM  Page 4



5the standard 1st Quarter 2010

Syble Solomon,
President of
LifeWise, cre-
ator of Money
Habitudes™, is

a popular speaker and works with
financial practitioners, therapists,
counselors and educators to merge
financial and emotional factors to

help clients have a satisfying and secure present and future.
Honors include AFCPE’s Mary Ellen Edmonson Educator of
the Year (2006) and Smart Marriages’ 2009 Impact Award
and Higher Education Part-time Faculty Recognition from
the Association for Gerontology in Higher Education
(UNC, Greensboro). Syble has been an executive coach
affiliated with the Center for Creative Leadership since
1996 and the National Leadership Institute (UMD,
2003–08). Her education includes graduate work in business
and counseling, University of Pittsburgh (Doctoral Fellow),
George Washington University (M.Ed.) and Douglass
College, Rutgers University (BA Economics).

New Board Members Bring Fresh Perspectives and Talent to AFCPE

Member-at-Large
Syble Solomon
Lifewise/Money
Habitudes
Wilmington, NC

Mary Spear is a
Financial
Educator/
Counselor with
Fleet & Family

Support Centers of Hampton
Roads for almost 11 years, dedi-
cated to helping sailors meet their
financial obligations and to

become successful financially. She has been a member of
AFCPE since 2002 and is currently serving her third year
as Awards Committee Chairperson. Spear also served as
the Personal Financial Management Military Readiness
Program Analyst for Commander, Navy Installations
Command (Headquarters) and the Navy’s Military Saves
Action Officer. She is a graduate of Saint Mary’s College
in Notre Dame, IN, where she earned a BSBA, with a con-
centration in Finance. Spear is married to Captain John G.
Spear, USN of Saint Joseph, Michigan. Their children,
Sarah and John are attending Virginia Commonwealth
University and Clemson University respectively.

Member-at-Large
Mary Spear, AFC
Fleet and Family
Support Centers
Norfolk, VA

Dr. Bobbie
Shaffett,
Associate
Extension
Professor, serves

as Family Resource Management
State Specialist at Mississippi
State University. She holds Ph.D.,
M.Ed., and B.S. degrees from

Louisiana State University where she specialized in Family
and Consumer Sciences Education. She has served as a
reviewer for AFCPE posters and journal articles. Always
ready to share successful programs and materials, she has
presented programs at AFCPE annual conferences for the
past five years, in addition to financial education presenta-
tions at other national meetings. Bobbie has produced
numerous Extension publications and videos that are avail-
able at msucares.com/frm/videos.html. Her Financial
Fitness video podcast and program won the AFCPE
Outstanding Financial Education Program Award in 2008.

Member-at-Large
Bobbie Shaffet
Mississippi State
University Extension
Mississippi State, MS

William (Bill)
Heaberg is
returning for a
second tour on
the AFCPE

Board of Directors. He is a
Community Readiness Consultant
for the Robins AFB Airman and
Family Readiness Center in Warner

Robins, GA. He joined AFCPE in 1992, earning his AFC in
1996. Bill has been an AFCPE Board of Directors military rep-
resentative (DoD Liaison), chair of the conference evaluation
committee, breakout session facilitator and on the new member
welcoming committee. Most recently he served on the AFCPE
focus group that developed “It’s Your Move: A Game Plan for
Investing.” A USAF pilot more than 12 years, he is also an
advanced Volunteer Income Tax Assistant. He holds a Master
of Public Administration degree, a BSBA and is a Certified
Professional Career Coach. Bill has performed financial, transi-
tion and career counseling since 1987. He has two kids in col-
lege, a wonderful wife, two grandsons and three big dogs.

Member-at-Large
Bill Heaberg
U.S. Air Force
Warner Gobbins, GA
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Distinguished Fellow Award

Raymond E. Forgue

Ray’s service began when he
taught high school business class-
es and helped students under-

stand personal finance. Those education-
al efforts continue as he and Dr. E.
Thomas Garman are authors of the
Personal Finance text, now in its 10th edi-
tion. The best-selling college-level per-
sonal finance text explains complex
financial issues clearly. Ray has mentored
numerous students and colleagues while
working for the University of Kentucky.
He continues producing educational
materials for organizations. His nomina-
tion letter said, “Dr. Forgue deserves
AFCPE’s highest recognition because his
work and efforts have generated a great
return in many arenas—all enhancing
the well-being of families, students, edu-
cators and practicing professionals.”

Ray’s service to AFCPE has been sub-
stantial. During his graduate work, Ray
helped Dr. Garman organize the first
meetings of financial education profes-

sionals, the beginnings of AFCPE. Ray
has served on the AFCPE Board, served
as president of the AFCPE Board, and
recently as the interim executive direc-
tor. One supporting writer commented
on the amount and quality of his serv-
ice. Another reflected, “…that a great
part of AFCPE’s success is due in no
small measure to Ray’s calm demeanor,
reflective insights and gentle manage-
ment.”

Financial Counselor of the Year
Paul Goebel, Director, Student Money
Management Center, University of
North Texas

Originally hired by
the University of
North Texas to
transform the con-
cept of financial
literacy program-
ming into a new
center of services
for students, Paul

not only achieved his goal of creating the
UNT Student Money Management
Center in just one semester, but he also
had students lining up for personal con-
sultations almost immediately.

The program model Paul established rep-
resents one of the first dedicated financial
literacy education centers on a university
campus serving all students regardless of
their degree or college affiliation.
Providing students with fresh, unbiased
perspectives and detailed action plans
with realistic deadlines, he and his team
of counselors have helped over 936 stu-
dents in the past four years to strategize
repayment options for approximately $9.4
million student loan and personal debt
obligations.

Additionally, through workshops, seminars
and presentations, he has reached out to
over 19,000 students to broaden their
knowledge and strengthen their financial
literacy skills. His center also launched a
highly successful Web page full of resources
that attracts in excess of 10,000 visitors per
year, established oversight of more than
$3.6 million in student loans via the
Hardship Loan Program, and partnered
with the local community to provide a
dynamic array of financial literacy services.

Outstanding Consumer Financial
Information Award
Pioneer Services, Military Banking
Division of MidCountry Bank

With the Department of Defense listing
financial problems as one of the top ten
things that affects military readiness,
Pioneer Services, the Military Banking
Division of MidCountry Bank, has
focused a great deal of energy on provid-
ing financial education to military fami-
lies. Awarded first place by the American
Bankers Association in 2008 for financial
education, Pioneer Services has accredit-
ed associates who are “Break the Debt
Cycle Specialists,” certified Credit Report
Reviewers, and Identity Theft Projection
Specialists who help service members
understand credit and its potential prob-
lems, how to resolve disputed items, ways
to increase a credit score, and how to pro-
tect against identity theft.

Dozens of free articles previously pub-
lished in Military Money, Stars and Stripes
and other magazines and papers are
offered on its Web site to teach readers
about personal finance. A VIP newsletter
is also published quarterly and aimed at

2009 Award Honorees: Exceptional Service to the
Profession

Continued on page 7
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more senior military leadership with the
goal of encouraging financial education
from the top down. For spouses managing
family finances while their service mem-
ber is deployed, Pioneer Services created
the Military Spouse Finance Guide, a 21-
chapter book with fundamentals on per-
sonal financial management, covering
everything from basic budgeting to
deployment finances to retirement.

Outstanding Financial Counseling
and/or Planning Center of the Year
Red to Black Program
Texas Tech University

Owing its origins to a series of conversations
between faculty and administrators concern-
ing mounting student debt problems, the
Red to Black (R2B) program at Texas Tech
University was established in the spring of
2001 with three broad mission areas in
mind: outreach, teaching and research.

Staffed entirely by student volunteers
who are personal financial planning
majors, the Red to Black Program is a
peer-to-peer program designed to provide
free financial counseling and planning to
both university students and community
members. To date, R2B has helped over
500 individuals through counseling ses-
sions and has delivered over 600 presen-
tations to a variety of groups. Topics such
as living on a student budget, planning
for expenses after college, getting out of

debt, and pre-marital counseling have
been offered with great success to fresh-
men orientation classes, residence halls,
local school systems, and churches.

The program has successfully partnered
with other campus departments includ-
ing the Office of Financial Aid, the
Graduate School, and Student Legal
Services and has engaged in community
outreach programs with working and sin-
gle mothers and fathers, elementary
school children, and military service
members. For the past four years, R2B
has also hosted a campus-wide Financial
Education Week to promote financial
well being. The program has also
received numerous mentions in presti-
gious media sources, including U.S.
News and World Report and Financial
Planning magazine. All told, the R2B
program encourages positive financial
decisions and fosters healthy financial
behaviors that lead individuals to get
“out of the red and into the black.”

Outstanding
Conference
Paper
Wendy Way and
Karen Holden,
University of
Wisconsin-
Madison
for “Teachers’

Background and Capacity for Teach
Personal Finance: Results of a National
Study”

Outstanding
Journal Article
John Grable,
Sonya Britt, and
Farrell Webb,
Kansas State
University
for “Environmental
and

Biopsychosocial Profiling as a Means for
Describing Financial Risk-Taking Behavior”

Outstanding Educational Program
of the Year

University of Maryland Cooperative
Extension, Personal Finance Seminar
for Professionals

In 1989, the
Maryland
Cooperative
Extension Family
and Consumer
Sciences (FCS)
team launched an
annual Personal
Finance Seminar

for Professionals to fill a critical continu-
ing education gap for financial counsel-
ing professionals. To address the chal-
lenging financial management field, edu-
cational program objectives were estab-
lished to (1) provide University-spon-
sored training for professionals who
counsel financially challenged individu-
als and families and (2) offer objective,
practical, and current educational infor-
mation using nationally known keynote
speakers, concurrent sessions, books and
publications, and exhibits.

With a 10 percent annual growth rate,
this three-day seminar has attracted
professionals from several foreign coun-
tries, the military, numerous govern-
mental agencies and private enterprise
who have listened to keynote speakers
such as Dr. Elizabeth Warren, Jordan
Goodman, Kelvin Boston and others.
During its twenty-one year history, the
seminar has trained approximately
2,325 financial professionals who have
then gone on to counsel, teach, and
train others. In 2008, seminar attendees
had a “trickle down” rate of 488,637
indirect contacts, 58,184 educational
outreach participants, and 13,020 one-
on-one counseling clients. Benefits
have been significant with clients better
able to strengthen their financial litera-
cy and money management skills,
understand and reduce debt, increase
savings and investment, and plan for a
more secure future.

Award Winners
Continued from page 6
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AFCPE Annual Conference Photo Gallery

AFCPE’s Annual Conference at The

Scottsdale Plaza Resort held November

18–20, offered outstanding education

and lots of opportunity of networking.
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Be sure to make plans to attend AFCPE’s

2010 Annual Conference to be held

November 17–19, 2010, at the Grand

Hyatt Denver in Denver, Colorado.
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The Rise and Fall of
Household Savings—This report
by the Congressional Research
Service, The Rise and Fall of
Household Savings, shows that in the
1970s, the average personal saving
rate was 9.6 percent. For the 40
months between January 2005 and
April 2008, the personal saving rate
averaged 1.8 percent. The report is
available at http://assets.opencrs.
com/rpts/R40647_20090901.pdf

Fall 2009 Consumer
Information Catalog—The free
Fall 2009 Consumer Information
Catalog is now available at www.
pueblo.gsa.gov/catalog.pdf. Each quar-
terly edition features new consumer
publications. Categories include spot-
ting fraud, living trusts, identity theft,
insurance, banking, and more.

Federal Deposit Insurance
Corporation—A new brochure and
video on FDIC Deposit Insurance pro-
vides an overview of the basic infor-
mation that most people need about
their FDIC coverage. It is available at
www.fdic.gov/deposit/deposits/dis/.

AARP Doughnut Hole
Calculator—Each year, an estimat-
ed 3 million-plus older Americans fall
into the “doughnut hole”—a coverage
gap in Medicare’s prescription drug
program that leaves individuals on the
hook for all of their own drug costs.
The AARP Doughnut Hole Calculator
is available at http://doughnuthole.
aarp.org/ and can help you avoid the gap.

New Initiatives for Retirement
Savings—This guide from IRS.gov,
provides details on innovative options
for retirement savings. It is available at
www.irs.gov/retirement/article/0,,id=
212061,00.html.

Tools of the Trade

� Search with Technorati for blogs
� Use Google or Bing search to search

the general Web
� Search for groups and forums in big

networks such as Google and Yahoo
� Know community members

Tara Hunt, author of The Whuffie Factor,
suggests defining who is your core cus-
tomer. Defining just one core customer
helps an organization focus on a social
media strategy and conversation that
may be helpful to that one customer. In
addition, you should develop content
specific to what that one core customer
may care about.

David Meerman Scott, author of New
Rules of Marketing and PR, suggests creat-
ing personas of different types of cus-
tomers, then creating different modes and
content that address the needs of these
different customers.

Another way of thinking of customers is
to stop thinking of them as customers or
clients. Start thinking of them as commu-
nity members in a community in which
you are a member as well. Think of all
community members as potential contrib-
utors to service, products, content, and
education.

Listen and Ask

Be ready to listen. One of the biggest fail-
ures of social media is that organizations
use the tools to broadcast, but not listen
to community members. Before jumping
into using these tools, it is very easy to
listen by using the search methods men-
tioned earlier.

After establishing an online presence,
other methods to listen are:

� Know what is being said on the Web
by using Google Alerts

� Know what people are saying in

Twitter by using Twitter Search
� Ask a question in LinkedIn Answers
� Use of video to get feedback by post-

ing a YouTube video that invokes
emotion

� Use a poll on your Web site, blog, or
Facebook Page

� Poll your Twitter followers
� Post a survey on your blog
� Participate

It is simple…to use social media, you
must participate. Becoming part of
online communities means making a dif-
ference and without participation,
organizations and individuals cannot
build credibility and online reputation
that invokes influence.

Broadcasting only will yield disappointing
results. Participation means engaging by
commenting on other blogs, answering ques-
tions within social networks and forums, and
replying to conversations in Twitter.

Be Transparent and Real

As we think of our personal and profes-
sional relationships, we know that trans-
parency builds trust. Similarly, in online
communities, being open with processes,
experiences, methods, and purposes help
community members learn to trust you
and your organization. Also, there is no
hiding and no fooling others online
because online openness does not allow
for false and misleading behavior. Your
organization cannot hide its flaws over
time which also means that there is more
pressure to be good, really good, at what
you and your organization do. What you
and your organization value shows in your
communication.

Social media allows us to look at online
presence differently. To accomplish your
highest and most important goals devel-
op online relationships that yield
results. Social media is not about how
many followers you have, but it is about

Continued on page 11

Social Media
Continued from page 1
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