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AFCPE provides professional
development experiences

for financial educators,
practitioners and researchers
to improve the economic well
being of individuals and
families worldwide.

Tobe internationally
recognized as the leading
provider of professional
development opportunities

for financial educators,
practitioners, and researchers.

Leadership Versus Management

WhatOs the Real Deal?

by Sharon Burns, Ph.D., CPA, AFCPE Executive Director

e would all probably agree
W that one week, four books

and two courses in leadership
and management do not a leader make.
And we can all agree that “leadership” is
one of today’s most popular business
buzzwords. Companies are spending mil-
lions of dollars enrolling employees in
leadership development seminars. So,
what makes a leader? And how do good
managers and good leaders differ? Can
leadership be taught? And, in fact, are
most people we consider leaders just real-
ly good, effective managers?

Many of us speak about great leaders
and then we follow up with a list of traits
or qualities that person possesses. But
research suggests that only 10 percent of
the characteristics of good leaders can be
defined by the “right stuff” such as high
energy, dominance, self-confidence, intel-
ligence or a myriad of other traits. Some
leaders succeed because they are, in fact,
situational leaders: in the right place at
the right time with the right knowledge,
experience or attitude. Other research
suggests that the very best leaders have
what is known as emotional intelligence
(EQ). Emotional intelligence is the ability
to manage oneself and to manage rela-
tionships with others. It comes from a
rich knowledge of self and the interest in
improving oneself when appropriate and
compensating for one’s weaknesses in
other ways.

While true leaders are invaluable in
seeing the possibilities, setting the course
and influencing individuals to come
along, true managers are invaluable in an
organization’s success. A good manager
sets goals and manages the use of
resources (including people) to reach
those goals. They coach, counsel, sup-
port, resolve and do. Managerial skills can
often be taught if the student has a pre-
disposition to learning the skills. These
include time and stress management, con-
flict resolution, communication skills and
the like.

The qualities of dynamic leaders and
successful managers often overlap. Rarely
will a visionary succeed without some
management skills (unless he or she has a
huge staff) and it’s almost impossible for
a manager to perform without some lead-
ership qualities. In either case, the best
scenario for success includes a teamwork
approach: having a vision, communicat-
ing the vision, assigning the right person
to the job and setting appropriate expec-
tations, providing the resources and
training to accomplish the goal, and pro-
viding motivating incentives. A lapse in
any of these areas may set the ground-
work for failure at worst, or low job satis-
faction in the best case.

Bottom line: a leader has influence, a
manager may not. Regardless of traits,

Continued on page 13
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President’s Message:
| Lights...Camera...Action

@ by Karrol Kitt, Ph.D., CFP®

cene: AFCPE Conference, Multimedia
resentation. Drum roll sounds
and the darkened screen lights
up with an “A,” followed by an “E,”
then a “C,” a “P,” and finally an “E.”
Karrol Kitt: The most exciting news
during my tenure as president is to
announce that your Board of Directors
has chosen a new branding image to take
AFCPE into this new millennium. Imag-
ine...contemporary, upscale, fashionable,
current.
Audience: “oooh,” “ahh,” wild
applause.

Unveil the New Image

This is the scene that I envision as the
Board of Directors unveils the image it
has chosen to define AFCPE in the 21
century. During the past 18 months the
board, AFCPE members, and friends of
AFCPE have given serious thought and
reflection to define AFCPE. They have
defined the association’s purpose, its
personality, and the benefits received by
its members and its public.

AFCPE is Financial Solutions for Life.
Our purpose is “to support and advance
the profession of financial counseling
and education.” Professional, knowledge-
able, grounded, multi-faceted, connected,
enthusiastic, attentive, and accessible
describe the personality of AFCPE. Our
beliefs are:
# Everyone has financial desires that

affect their lives every day
@ Better financial decisions lead to a
better quality of life

2004 AFCPE President

@ People can make better decisions
when they are supported by a trained
professional

@ Academics, research and practical
experience inform the professional
financial counselor

# A standard for performance and a
forum for learning provide a higher
level of service given by trained and
certified professionals

AFCPE has the unique opportunity
to become the standard in the financial,
credit, and housing counseling fields. We
provide education through training and
certification programs to offer financial
solutions for the lives of the public. The
board’s goal this year was to boldly move
into our third decade with the future
clearly defined and a roadmap developed
to show the way. We have created a new
look for AFCPE—a brand to promote and
establish us with a solid reputation as
the standard for financial counseling and
planning education.

Autumn doesn't always bring death.
To AFCPE it is bringing new life! The
professionalism of our association can
only blossom and flourish in our future
years. The past 20 years have provided
the fertile ground for our growth. We
give our sincere thanks for a job well
done to all those who gave their tal-
ents, skills, and knowledge throughout
the past two decades. AFCPE is alive and
well due to them.

It is now the fall season and my
year as your president is drawing to a

Continued on page 13
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It’s Never Too Early to Teach Personal Finance

by Erica Tobe, MSW, and Philip Heckman

inancial literacy is a hot public

policy issue. The current chairman

of the Federal Reserve and secre-
tary of the U.S. Treasury both have
gone on record in support of increased
personal finance education. In the past
decade, more than one dozen states
have signed into law major changes in
public school curricula, mandating that
school districts offer personal finance
content in existing courses or separately
as an elective, or requiring mastery of
the subject as a high school graduation
requirement. Other state legislatures are
now regularly asked to consider similar
proposals.

Although causation is unproved,
these efforts have coincided with at
least one indicator of success, the
every-other-year national survey of high
school seniors that the Jump$tart Coali-
tion for Personal Financial Literacy con-
ducts (see related story on page 12).
After showing a decline in personal
finance knowledge in 1998, 2000, and
2002, the most recent study document-
ed a slight reversal of this trend. High
school seniors on average are still fail-
ing this test of fiscal proficiency, but in
2004 the grade they earned was a little
bit higher than an F.

Putting personal finance in the
K-12 curriculum and testing students
on what they have learned is a good
idea. But even if every state required all
students to master a series of substan-
tive personal finance courses, many, if
not most, students would still enter the
system at a disadvantage. They would
have years of experience with role mod-
els and messages that are in conflict
with sound money management princi-
ples. As four- and five-year-olds, they
would begin their formal study of

money with ingrained attitudes and
behaviors that they would have to
“unlearn” before they could acquire pro-
ductive spending and saving skills.

Consider a few of the influences on
preschool-age children. The typical child
watches more than two hours of televi-
sion a day' and 40,000 TV commercials a
year,? advertising that even the most
casual observer must admit has a focus
that often runs counter to sound money
management principles.

Are some preschoolers learning to
spend and save from their parents? Cer-

formation of destructive and self-defeat-
ing spending behaviors that can lead to
a lifetime of overspending and excessive
debt.

Offering parents some guidelines for
teaching their children about money
before kindergarten would accomplish
the following:

@ Emphasize that parents have the first
opportunity—and the first responsi-
bility—to teach money management
principles

Putting personal finance in the K-12 curriculum and testing students
on what they have learned is a good idea.

tainly. Preschool children acquire an
intuitive sense of money by watching
their parents and other adults exchange
it at stores. The median age for children
to make parent-assisted purchases is 66
months.’ But witnessing the act of sav-
ing is less likely. And in any case, the
record of most adults in this area is
doubtful at best. The annual personal
saving rate in the U.S. is less than two
percent,* the lowest in the so-called
First World.” And the rate of personal
bankruptcy filings continues to rise in
the U.S., increasing by nearly 24 per-
cent between 1999 and 2003 to more
than 1.6 million per year.®

Clearly there is an opportunity to
instill basic concepts about money in
children before they enter school.
Beginning to teach preschoolers about
the opportunities and responsibilities
that money brings will help prevent the

& Stimulate family discussions about
money and financial planning, and in
the process, change parents” behavior
as they learn money management
with their children

@ Encouraging “unbanked” families to
seek out and use reasonably priced
financial services

@ Raise parents’ expectations that the
schools will follow through on the
financial education they have begun

# Replace a “shop ‘til you drop” men-
tality with the understanding that
the ability to make thoughtful finan-
cial decisions and plans increases
lifetime buying power and security

@ (reate an opportunity for corporate
and philanthropic involvement
through such activities as the funding
of awareness-raising public service

Continued on page 13
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2004 AFCPE Conference: Come, Participate, Enjoy

by Golden Jackson, AFCPE Conference Coordinator

he 2004 conference, beginning
TAFCPE'S third decade, is sure to be a

great one. In addition to dynamic
general session speakers, participants will
hear about the vision for AFCPE for the
coming years. Our organization is growing
and thriving, so don’t miss out on hear-
ing about its continued development.

The conference program is forward-
focused, with futurist David Pearce
Snyder as the opening general session
speaker. Mr. Snyder will forecast the
nature of the financial service industry
in the years to come. The closing work-
shop, presented by Cam Marston, will
focus on intergenerational differences
in dealing with financial resources, a
topic of increasing importance in our
society. In addition, financial planner
Karen Ramsey will present ways to
evaluate and respond to clients’
notions about money, and attorney

Frank Johns will discuss issues related
to financial management by elderly
clients.

The papers presented by AFCPE
members provide insight into current
topics and approaches in programming,
especially related to financial education
for a variety of audiences. Other topics
represented in the concurrent sessions
are retirement planning, credit use, con-
sumer issues, and financial management
and planning. An additional feature is a
panel of experts who will discuss the
scope and current state of national pro-
grams in financial literacy.

As always, the conference provides
opportunity for interacting with
exhibitors of financial education and
other products, networking, socializing,
and learning—all in the enjoyable set-
ting of Denver, the mile-high city.
Come, participate, learn, and enjoy! @

Denver Hotels

Hyatt Regency Denver
1750 Welton Street
Denver, CO 80202
303-295-1234

A limited number of rooms are
available for Wednesday, November
17, and Thursday, November 18.

Additional Rooms for 2004 AFCPE
Conference Attendees:

The Warwick Hotel
1776 Grant Street
Denver, CO 80203
303-861-2000

Rate: $119 single or double
Reservation Deadline: 10/20/04

Shuttle service between the War-
wick and the Hyatt Regency will be
provided in the early morning and
at the end of each day’s program.

2004 AFCPE Annual Conference

November 17-20, 2004
Hyatt Regency Downtown, Denver; Colorado

www.afcpe.org

AFCPE Forum



Powers of Attorney and Advance Directives—I\lhat They Are and Why Your
Clients Need Them

by A. Frank Johns, J.D., CELA, Booth Harrington & Johns, LLP

power of attorney is a decep-

tively simple document, identi-

ied as merely a written agency
relationship, allowing one person to
handle the affairs of an incapacitated
person without court supervision.
Described another way, powers of attor-
ney are documents assigning to individ-
uals or entities the power to act on
another’s behalf. The parties to the
agreement are usually described as the
principal and agent.

There are three general types of
powers of attorney: the first is a Durable
Power of Attorney, granting power to
manage the assets and financial affairs
of the principal; the second is a Health
Care Power of Attorney, granting power
to make health care decisions; and the
third is a Special Power of Attorney that
is like the Durable Power of Power of
Attorney, however it is effective only
when the principal is incompetent and
‘the powers are restricted.

No matter how simple or easy to
execute, everyone needs signed powers of
attorney in order to protect against hav-
ing to be placed under a guardianship at
a time when there has been serious
injury, disability or significant memory
loss. Once rendered incompetent by
whatever means, the incapacitated per-
son more often than not will be unable
to sign a power of attorney. If the inca-
pacitated person has assets, minor chil-
dren or fixed income, then guardianship
may be the only way to legally provide
for financial and personal support.

What Are Advance Directives?

“Advance directive” is a general term
that applies to two types of legal docu-

ments. The two basic types of advance

directives, which may be called by dif-

ferent names, are health care power of
attorney (or medical power of attorney)
and living will.

1. Health Care Power of Attorney (HCPOR)—
Grantor must be incompetent to acti-
vate the HCPOA. May include living
will declarations. Health care
providers, other paid professionals,
immediate family and those who take
an inheritance may not be witnesses
or the agent of the grantor.

3. Living Will—Declarant makes choices of
extending life or declaring no extraor-
dinary means to be taken. No one is
an agent—it’s simply a statement that
must be honored when the person is
no longer competent to make an end-
of-life decision. It can include clauses
for “do not resuscitate” and provisions
for palliative/comfort care which
authorizes comfort response in the
case of medical decline.

These documents let you give
instructions about the medical care you
want to receive in the event that you
become unable to speak for yourself due
to serious illness or incapacity. A living
will provides specific instructions. A
medical power of attorney names a per-
son that you trust to make decisions on
your behalf. Each state treats these doc-
uments somewhat differently.

These documents are completed and
signed by you. They are witnessed, and
in some states they must be notarized
or reviewed by an attorney. Advance
directives greatly enhance the probabili-
ty that your wishes regarding your med-
ical treatment will be followed. @

A. Frank Johns, J.D., CELA, is a national
expert in the field of guardianship law. He

was recently recognized by the North Carolina
Guardianship Association for his outstanding
dedication and exemplary service in the field
of guardianship. Johns, a well recognized
national author, was a charter board member
and assisted in the organization of the
National Guardianship Association in 1988
and the North Carolina Guardianship
Association in 1983. Johns will be a speaker
at the November AFCPE Conference held in
Denver, Colorado. Further reading and addi-
tional information are available by going on
line to their web site at www.nc-law.com.

Congratulations

New Certificants

Accredited Financial Counselor
Graduates

(5/2/04 through 9/13/04)

Argumedo, Sophia
Blair, Christine
Cable, Geoffrey
Elliott-Powell,
Tarshia
Esquivel, Victor

Fellon, Chandra
Jackson, Jerry
Mazzolini, Angela
Moore, Tracey
Sullivan, James
Tyler, Doris

Certified Housing Counselor
Graduates

(5/2/04 through 9/13/04)

Grave, Russell
Ingram, Dana

ACC graduates continued on page 7
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Social Security Retirement Age
Continued from page 10

thought you would receive. Knowing
your correct full-benefits age might
motivate you to save more while you're
still working, or to plan to retire later.

And you run other risks. On paper,
anyone living their normal life
expectancy collects the same total
amount in Social Security benefits
whether they retire early or at their full
benefits age. That's because although
you collect a smaller monthly amount
by retiring early, you collect it over a
longer time than if you wait until your
normal retirement age. The catch is that
should you live longer than your normal
life expectancy—half of retirees do—
you'll receive less in total lifetime Social
Security benefits than if you'd waited to
collect larger checks at your full retire-
ment age. (You can collect even larger
checks if you delay retirement beyond
your full-benefits age.)

Another risk from retiring early is
that you'll have less time to accumulate
non-Social Security retirement assets. A
smaller pool of assets and smaller Social
Security checks may make it difficult
for you to pay for a major expense
many early retirees overlook: health
care. You won't be eligible for Medicare
benefits until age 65, even if you take
early Social Security benefits. Perhaps
you'll be covered under an employer's
retiree health plan, but many employers
are either dropping retiree plans or are
compelling retired employees to pay
substantially more.

You could alter plans at the last
minute and not retire as early as you'd
hoped. But keep in mind another result
found by the same retirement confi-
dence survey: 37 percent of current
retirees said they left the workforce ear-

Social Security Benefits

Age to Collect

Year Born Full Benefits

1941-1943 65 + 8 months
1943-1954 66

1955 66 + 2 months
1956 66 + 4 months
1957 66 + 6 months
1958 66 + 8 months

1959

66 + 10 months

1960 + 67

lier than planned due to health prob-
lems or job loss.

Your safest strategy remains boosting
savings while you're still working and you
still have time. @

This column is produced by the Financial
Planning Association (FPA®), the membership
organization for the financial planning com-
munity. The Financial Planning Association is
the owner of trademark, service mark and col-
lective membership mark rights in: FPA,
FPA/Logo and FINANCIAL PLANNING ASSOCI-
ATION. The marks may not be used without
written permission from the Financial
Planning Association.

CFP®, CERTIFIED FINANCIAL PLANNER™ and
the federally registered CFP (with flame logo)
are certification marks owned by the Certified
Financial Planner Board of Standards, Inc.
These marks are awarded to individuals who
successfully complete the CFP Board’s initial
and ongoing certification requirements.

Tools of the Trade

Continued from page 10

index.cfm). The “Learning Tools”
section provides links to articles,
brochures, calculators, checklists,
and quizzes. Back issues and sub-
scription information for SmartPlan,
a quarterly electronic newsletter for
consumers produced by the FPA, are
also available. More than a dozen
consumer brochures are available
from the site, including “20 Keys to
Being a Smart Investor,” “How to
Survive Financially after a Job Loss,”
and “Planning for the Stages of
Retirement.”

Social Insurance Research Net-
work—The Social Insurance
Research Network (SIRN) is an
online venue providing access to
scholarly research and professional
announcements in the social insur-
ance community. Social insurance
includes the systems for insuring
workers and their families against
economic insecurity caused by the
loss of income from work and the
cost of health care, such as Social
Security, Medicare, workers” compen-
sation, unemployment insurance,
related social assistance and private
employee benefits. SIRN will initially
offer five e-mail abstracting jour-
nals, corresponding to the five major
areas of study within the field: dis-
ability income and work injury com-
pensation; health care delivery and
financing; poverty, income distribu-
tion and income assistance; Social
Security, pensions and retirement
income; and unemployment insur-
ance. A free subscription and infor-
mation about how to submit articles
is available at http://hq.ssrn.com/.

Continued on page 12
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Tools of the Trade

Continued from page 11

Stored Value Card Facts—Stored
value cards are one of the most
dynamic and fastest growing prod-
ucts in the financial services indus-
try. Make a purchase with a mer-
chant gift card, place phone calls
with a prepaid telephone card, or
buy goods or services with a prepaid
debit card and you have used a
stored value card. The Office of
Regional and Community Affairs of
the Federal Reserve Bank of

New York has developed a resource
for financial education providers that
gives basic information on stored
value cards, including what con-
sumers should be aware of before
purchasing them. Available at
http://www.newyorkfed.org/
regional/stored_value_cards.html.

Teen Resources Updates from
NEFE—The NEFE Teen Resource
Bureau™ (NTRB) web site is located
at http://www.ntrbonline.org/. It
has been updated recently to include
new content regarding money per-
sonality. The new material explores
how different types of individuals
manage their money and helps teens
define their own financial traits.
New additions include a story about
one girl’s journey to discover her fis-
cal personality, a quiz to learn more
about one’s own money-management
style and answers to frequently
asked questions regarding approach-
es to personal financial planning. All
content is available in English,
Spanish and text-only versions.

Continued on page 14

Jump$tart’s 2004 Personal Financial Survey of High

School Seniors

he Jump$tart Coalition® for Per-

sonal Financial Literacy’s fourth

biennial survey found that high
school seniors may have begun to turn
the corner on their way to better finan-
cial management skills and education.
For the first time since 1997, students
demonstrated an increased aptitude and
ability to manage financial resources
such as credit cards, insurance, retire-
ment funds and savings accounts.

On average, students who partici-
pated in the 2004 survey answered 52.3
percent of the questions correctly. That
score is up from 50.2 percent in 2002
and 51.9 percent in 2000. But it should
be noted that 65.5 percent of students
still failed this exam, based on a typical
scale used by many public schools
around the nation; in addition, the
modest gains of 2004 did not match the
1997 levels of 57.3 percent.

Jump$tart’s comprehensive survey of
more than 4,000 high school students in
215 high schools spread across 33 states,
measured 12* graders’ knowledge level of
personal finance basics, and compared
the results to the survey conducted in
2002, 2000 and 1997. The surveys were
administered in classes that did not
focus on finance or economics—in Eng-
lish or history classes, for example—to
ensure a cross section of students who
may or may not have had previous expo-
sure to financial learning.

Survey questions were divided into
four categories: income, money manage-
ment, saving and spending. The stu-
dents did a far better job of answering
questions about income (getting 62.9
percent of these questions right) and
spending (55.4 percent) than they did
about money management and saving
(45.4 percent and 41.0 percent, respec-
tively).

Those students required to attend
money management courses in high
school fared better than others. To be
specific, the students attending required
classes scored better (54.1 percent)
than those at schools where it was
required only for some students (50.5
percent) and those where money man-
agement classes were electives (52.7
percent).

Parental involvement also continued
to play a significant role in the finan-
cial education of young people. The vast
majority of the participants said they
learn most of their money management
skills at home—58.3 percent. That com-
pares with 19.5 percent who said they
learn such skills at school and 17.6 per-
cent from experience.

While there was virtually no differ-
ence by gender—male students
answered 52.4 percent of the questions
correctly versus an average of 52.2 per-
cent for females—there were significant
differences based on geography and
race. The average score for Caucasian
students was 55.5 percent, compared
with 48.3 percent for Asian Americans,
48.3 percent for Hispanics, 46.7 percent
for Native Americans and 44.0 percent
for African Americans. While there were
significant differences between groups,
no one group scored at even the “D”
grade level.

Students from the Northeast did
better (answering 56.5 percent of the
questions correctly) versus the Midwest
(52.4 percent), West (52.2 percent), and
South (49.9 percent).

The researcher for all four studies
was Lewis Mandell, Ph.D., professor of
finance and managerial economics at
the University of Buffalo School of Man-
agement. The survey’s underwriter was
Merrill Lynch. &
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Suggested Reading List

Buckingham, Marcus, Curt Coffman (May
5, 1999) First, Break All the Rules:
What the World's Greatest Managers
Do Differently. 1* edition. Simon &
Schuster.

Lussier, Robert N. and Christopher F.
Achua. (2004). Leadership: Theory,
Application, Skill Development. 2™
edition. South-Western.

Wheatley, Margaret J. (1999). Leadership
and the New Science. San Francisco:
Berrett-Koehler Publishers.

Whetten, David A. and Kim S. Cameron.
(2002). Developing Management
Skills. Upper Saddle River, NJ: Pear-
son Education, Inc.

Leadership Us. Management

Continued from page 1

situations or EQ, a true leader has
vision and embraces change. And a true
manager is able to transform a vision
into reality through the wise use of
resources and employing relevant coach-
ing techniques. @

Sharon Burns, Ph.D., CPA, is the executive
director of the Association for Financial
Counseling and Planning Education. With the
support of the Executive Board, Sharon Burns
audited two graduate level courses in leader-
ship over the summer. This article is a brief
synopsis of her notes.

President’s Message

Continued from page 2

close. It has been a year of excitement
in our move to a new frontier for
AFCPE. As I close my last President’s
Letter, I invite you to come to Denver
for a fabulous conference and the intro-
duction of the new look of AFCPE.
Lights...Camera...Action...

22—

Karrol Kitt, Ph.D., CFP®
2004 AFCPE President

It’s Never Too Early

Continued from page 3

announcements and the distribution
of low-cost family finance materials to
employees as a job benefit

@ Encourage the creation and distribu-
tion of free or low-cost personal
finance games and other activities for
use with preschoolers in the home as
well as daycare, community, and
minority cultural centers

Currently there is no consensus
about what preschool-age children
should know about money. To initiate a
discussion about this subject and begin
creating resources for interested parents,
the Credit Union National Association
(CUNA) recently assembled a task force
of USDA-Cooperative Extension and cred-
it union educators to examine the issue.
A grant from the National Credit Union
Foundation, with additional funds from
the Ohio Credit Union Foundation and
the Texas Credit Union Foundation, sup-
ports the ongoing effort.

This group is working on a report
that will suggest which basic personal
finance concepts are suitable for
preschoolers and provide guidelines and
activities that parents can use to give
their preschool-age children a good start
toward developing healthy and produc-
tive personal finance behaviors. A
research team from Michigan State Uni-
versity Extension will pilot test and peer
review the activities with preschool-age
children and their parents. CUNA expects
to release these resources in 2005. ¢

Erica Tobe (tobee@msue.msu.edu), MSW, is
an associate program leader in financial liter-
acy for Michigan State University Extension in
East Lansing, MI. Philip Heckman (pheck-
man@cuna.coop) is CUNA's director of youth
programs in Madison, WI.
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Tools of the Trade

Continued from page 12

Papers/Opportunities

Dissertation Fellowships—The
Bureau of Labor Statistics funds up
to two dissertation fellowships each
year to encourage graduate students
in economics and other fields to
develop interest and begin research
in areas of survey design and analy-
sis. Applicants must have successful-
ly passed comprehensive exams and
have completed nearly all course-
work. A letter of interest outlining
the proposed research (1-2 pages),
graduate school transcripts, three
letters of recommendation, and a
current vita are due by December 10,
2004. Candidates passing the first
screening test will be asked to sub-
mit a detailed research proposal by
March 1, 2005. For information or to
apply go to http://www.bls.gov/
ers/dissfellowship.pdf or contact
Dr. James Spletzer at spletzer_j@
bls.gov.

Federal Reserve Conference Seeks
Papers—The Federal Reserve Bank of
Philadelphia seeks papers for a Sep-
tember 2005 conference on Recent
Developments in Consumer Credit
and Payments. Both theoretical and
empirical papers are welcome.

Areas of interest include personal
bankruptcy and default, regulation
of consumer credit, securitization of
consumer credit, and cross-country
comparisons of consumer credit and
payments. The deadline for submis-
sion is June 1, 2005. Additional
information and submission guide-
lines available at http://www.phil.
frb.org/econ/conf/conferences.html.

me does fly when you're having

fun! It's already October and I feel

like it's still March. In reviewing
our “Plan of Work,” I realize we have
completed a great portion of the plan.
This could not have been accomplished
without the direction of President Karrol
Kitt and the Executive Board.

As you know, the Executive Board
completed the incorporation of a “new”
AFCPE in the State of Delaware. You
will be asked to vote at the Annual
Meeting to accept a merger of the “old”
AFCPE into the “new” AFCPE. So...we
anxiously await your response.

In addition to implementing a legal
protection plan, the Executive Board
also undertook, with the assistance of
many of you, a branding effort. Karrol
Kitt speaks more about this in her col-
umn and will unveil AFCPE's new brand
image in November.

With the help of the Member Ser-
vices Committee, Electronic Communica-

Need Continuing Education Credits?

Notes from the
Executive Director

by Sharon Burns, Ph.D., CPA
\ AFCPE Executive Director

tions Committee and Conference Pro-
gram Committee, we have continued to
improve office operations and the web
site and plan an outstanding confer-
ence. It is my hope that we will be able
to conduct a formal certification pro-
gram review beginning early 2005.

As the farmers count the blessings
of the harvest at this time of year and
Americans celebrate Thanksgiving, I
give thanks for the opportunity to work
with each of you. And as I speak with
many individuals throughout the
nation, I realize that consumers are
thankful for the excellent educational
programs and counseling our members
provide.

On to the future,

W&M

Sharon Burns
Executive Director

Did you know that writing an article for AFCPE Forum qualifies for continuing
education credit for your AFC, ACC and CHC certification?

Contact Jill Ladouceur, AFCPE Forum editor, with your article and book
review ideas. She can be reached at (303) 804-9778 or by e-mail at

ladjill@qwest.net. &
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Budgefing Success

emember when free content on

the web was worthwhile, some-

thing useful and reliable? It may
be harder to find, but dig deep, and
some good stuff is still out there.

Steven B. Smith's Money for Life is a
good example, notwithstanding his obvi-
ous pitch for the online personal finan-
cial management system he is promoting,
“Mvelopes.” Free excerpts from the book
are downloadable at www.SmartMoney
Tips.com when users subscribe to the e-
mail newsletter. Money for Life is also
available for purchase.

Because it is our profession, we
AFCPE members and associates tend to
wade through pages of financial how-to
information that our constituents pay
us to read and summarize. Money for
Life deviates from that norm, which, in
addition to being available for free, is
part of its appeal.

Smith presents his personal money
management strategy and tips in a
novel. For better or worse, many read-
ers, financial professionals and everyday

Publisher: Dearborn Trade Publishing

Available at: www.dearborntrade.com

ISBN: 079318793

List Price: $14.95

Book Review:
Money for Life
Written by Steven B. Smith

Reviewed by PJ Gunter

“I'm living so far beyond my income that we may almost
be said to be living apart.”

—e e cummings
US poet (1894-1962)

people alike will see themselves in
Smith’s scenarios. Almost every life
phase is represented from the main
characters, a young dual-income couple
with children, to the single parent, to
the soon-to-retire parents who are reluc-
tant to discuss their financial situation.
Smith even looks at the subliminal pro-
gramming passed on to children that
shapes how people view money, their
habits and attitudes, and how these fac-
tors impact their financial choices. He
covers reckless spending patterns and
the results of applied discipline in per-
sonal finances. And it’s all presented in
a fun, easy read.

Here's what's different about
Smith’s budgeting system. It is based on
a simple, traditional cash management
process using envelopes to categorize
and appropriate cashflow. It is a way to
align income and expenses and keep
them balanced. Unlike more popular
software programs that create budgets
based on expenditures after the fact,
the envelope system determines up
front how much money there is and how
it will be spent.

With each budget item neatly com-
partmentalized, when the money’s all
gone from the envelope, it's necessary
to “borrow” from another category or
do without. Of course, that was easier
to do when cash was king. But now
that we use debit cards, credit cards,

Continued on back cover

Calendar of Events

October 27-29, 2004

Western Family Economics Association
(formerly the Western Region Home
Management & Family Economics
Educators) Conference

Honolulu, HI
http://www.csus.edu/indiv/a/ande
rsenj/WR/

Novemher 4-5, 2004

NCR-52 Family Economics Multi-state
Research Coordinating
Committee/Information Exchange
Group meeting

Chicago, IL

Contact Liz Gorham at
Gorham.Liz@SDState.Edu

Novemher 17-20, 2004
Association for Financial Counseling
and Planning Education Conference
Denver, CO

http://www.afcpe.org/

December 2-3, 2004
Consumer Federation of America
Financial Services Conference
Washington, DC

Contact Adele Ellis
aellis@consumerfed.org

December 8-9, 2004
Consequences of the Consumer Lend-
ing Revolution Conference

St. Louis, MO
http://law.slu.edu/conf/lending/
index.html

October 2004
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Book Review

Continued from page 15

online billpay, electronic checks (in per-
son, and sometimes written over the
phone), electronic transfers, automatic
deductions—and direct deposit for pay-
roll and other income—tracking what
comes in and what goes out is complex
and complicated. When today’s couples
spend from the same accounts, the pot-
pourri of spending options can add up
to a fortune in over-the-limit costs,
overdraft charges and/or overdraft pro-
tection fees!

Smith has taken this old envelope
budgeting system that worked so well
with cash and adapted it for online use.
While some may not be comfortable with
having their personal financial data on
the World Wide Web, “secure” or not,
Smith’s system can be applied with a
spreadsheet program that usually comes

installed on most computers. Anyone
who doesn't use spreadsheets can apply
the system using paper and pencil.

Money for Life opens with short
biographical descriptions of the cast of
characters, one who is likely to have
something in common with the reader.
The story then moves on with dialogue
and a shopping scene, complete with
purchases encouraged by advertisers
who make it tough to distinguish
between needs and wants.

The female main character, Chris-
tine, is out buying holiday gifts, and
her credit cards are declined. It is an
embarrassing but painful reality where
many consumers find themselves these
days. As it turns out, her husband Ryan
has been making purchases on the same
credit card account, purchases he has
not been exactly honest about. Faced
with the discomfort, stress, and frustra-
tion of a looming financial and marital

crisis, the couple seeks professional
financial counseling from a Certified
Financial Planner® practitioner who
introduces them to a budgeting system
using envelopes. The “Success Cycle
Implementation” consists of four parts:
plan, track, compare, and adjust. The
outcome for the disciplined partici-
pant(s) is freedom from debt plus accu-
mulated savings and investments for
future expenses.

Although there’s really nothing we
haven't seen or heard before in Money
for Life, revisiting the principles as
Steven Smith presents them is worth
the read. And that's enough to make it
a refreshing detour from the usual
books on the road to sound money man-
agement. ¢

PJ Gunter is a consultant with the Foundation
for Financial Literacy. She can be reached at
pjgunter@hotmail.com.
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