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President’s Message

By Joyce Cavanagh, 2010 AFCPE President

reetings! I can’t believe how fast the year has gone. This

will be my final message to you as your President. It’s

been an awesome experience and I thank you for the
opportunity. AFCPE has had a great year thanks to the hard
work of your Board of Directors and members who serve on
AFCPE committees. Let me tell you about a few of these key
committees and the progress they have made over the last year.

There are only a few short weeks until our Annual Conference

in Denver! The Annual Meeting committees have spent many
weeks reviewing and selecting proposals for concurrent sessions. Many thanks to Jane
Schuchardt, Annual Meeting Program Committee Chair; Susan Eitel, Proceedings
Editor; Kristy Archuleta, Research Papers; Lyle Hanson, Student Papers; Scott Miller,
Posters; Robyn LeGrand and Brenda Vaughn, Practitioners Forum and Sharon Cabeen,
AFCPE President Elect and Board liaison. As hard as they have worked, I know they
couldn’t have done it without those of you who volunteered to serve as reviewers.
Thank you for the many hours that you put in to select the ‘best of the best’! I can’t
wait to get to Denver and participate in the results of all of your efforts!

While the Annual Conference may be the most ‘visible’ AFCPE activity during any year,
this year our most important committee work may have been done by the Strategic
Planning Committee. This Committee was charged with providing ‘strategic input on
overall financial counseling and planning education issues, strengths, challenges, and
opportunities for the future course of the Association.” Committee members were Karen
Varcoe, Chair, William Bailey, Sharon Cabeen, P] Gunter, and Barry Wilkinson with
Gordon Genovese as ex officio. Over the course of a year, this committee met and dis-
cussed the future of AFCPE. A final report was submitted to the Board in June and we
are using this document as a basis for developing a long-range strategic plan for AFCPE.
There will be numerous opportunities for member involvement as the plan is implement-
ed over the next few years. I encourage all members to become involved in some aspect
of the strategic plan as we decide what AFCPE will be as we move forward.

Under the leadership of Chair Joanie Hammonds, the Electronic Communications
Committee has developed the ‘Monthly Membership Minute.” This electronic e-communi-
cations is delivered via email every month and contains tidbits of information on resources
and events relating to financial counseling and planning education. Many thanks to
Brenda Vaughn and the other committee members for taking on this exciting new activity!

The end of a year brings changes to the AFCPE Board of Directors. It is when we say
goodbye to some and welcome others. This year we are losing several very valuable
members of the Board. I want to take this opportunity to thank them publicly on your
behalf for the many years of service they have given to AFCPE. We will miss Glenn
Muske, Angela Moore and Carol Allison. They leave big shoes to fill! We welcome
back Jan Garkey who was re-elected to the Board. Joining the Board for their first
terms are Virginia Zuicker and Barry Wilkinson. Congratulations to all of them!
Remember, the Board is here to serve you, let us know your issues and concerns as we
end this year and move toward a new one. It has been an honor to be your President. £



NEEDED: More Private Practice Financial Counselors

By Susan Bross

rivate practice financial counseling

generates a lot of interest in the

AFCPE membership. I've been in
private practice since 1992 and am writ-
ing this article to answer some of the
questions that I have been asked.

In order to set up a private practice, you
need to investigate the legalities of your
state in terms of exposure or require-
ments regarding financial counseling
businesses. In California, where I have
my practice, there is no required licens-
ing for my field as long as I avoid the use
of the word “therapy.” So, 1 only needed
the business license | have through the
city office. Conferring with an attorney
gives you the advice you'd need to set up
your client contract, limit exposure, and
explore the other concerns you may
have. It would be money well spent.

In terms of generating clients, my expe-
rience is that, by the third year, the posi-
tive effect of word-of-mouth advertising
became my primary source of clients. In
the first years, | gave a lot of free presen-
tations to service clubs, PTAs, churches,
Chambers of Commerce, etc. If you can
develop an evocative title, you can avoid
the natural hesitation that talking about
cash flow management can create. One
of my titles, for instance, was “Why Do
These Gremlins Live in My Wallet?”

The talks can be relatively similar, with a
title tailored for the group to whom
you're giving it. It works well if you can
start with the juicier topic of attitudes
and beliefs about money to capture their
attention, leading to the information that
can improve anyone’s financial life. In
the talk, you'll weave client stories as a
natural part of your presentation and that
is all that you need to do in terms of
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direct promotion while you're speaking.
give the audience inspiration and infor-
mation, and referrals are generated as a
result.

Sources of Clients

In my experience, there are three primary
sources of clients: (1) individuals and
couples who are choosing lifestyles greater
than their bank accounts, (2) divorcing
individuals who are sculpting the best
new beginning possible, and (3) inherited
wealth individuals who need help claim-
ing stewardship of their money.

The only potential difference in client
base from those clients that you might be
meeting with now is that private practice
clients pay the practitioner directly. This
means your target market is the middle-
to upper-class who can afford the fees, or
businesses that can compensate you ade-
quately. Needless to say, it requires that
you develop a client process that offers
great perceived value for the client to jus-
tify the expense, both to bring them in
initially and back for more sessions.

If you can build a relationship with the
local professionals that are in related
fields, you'll have sources of multiple
referrals. The professionals that have
referred me multiple clients are thera-
pists and counselors, tax preparers,
financial planners, family law attorneys,
estate planning attorneys, and occasion-
ally trust officers.

Rewarding Work

The rewards for being in private practice
begin with having the ability to work
with a client until the miracle hap-
pens...that moment when they are

telling you about how it works and have
sustainable behavior to back it up.

Having that opportunity to be a witness
to such a transformation is soul-feeding.

Private practice is my sole source of
income, and I’ve been self-supporting on
what [ make for many years. In setting
my rates, I’ve matched my hourly rate to
those of experienced therapists around
my area. The question that you’ll hear
repeatedly is, “How can I possibly pay
you when I don’t have money to pay my
bills?” My usual answer is, “I know it
seems counter-intuitive, but what my
clients tell me is that within three
months they are not only paying me,
but have money in the bank and the
bills are paid on time. How much money
will your current financial practices cost
you if you don’t change?”

The private practitioners that I've met
come from a variety of backgrounds, but
have as a uniting factor the desire to lift a
client up from the self-imposed misery that
he/she has created, to a life of financial
mastery. | know you have that desire, too,
so step out and try having a few clients on
your own. There is a world of learning in
that process. You are needed. £

Susan Bross is a nationally accredited finan-
cial counselor who in 1993 established her
private practice and is currently located in
San Rafael, California. She has a BA in psy-
chology, 15 years experience in marketing
and finance, and four years as an addictions
counselor. As a financial counselor, she
works with individuals, couples and entrepre-
neurs throughout the nation to help her
clients develop a practical and emotionally
healthy relationship with money. She can be
reached at brossmoney@sbcglobal .net.
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Joanie Hammons
E-mail: joaniehammons.mhn@gmail.com

Ethics
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Nominating
Glenn Muske
E-mail: glenn.muske@ndsu.edu

Are Spending Down Default

Options Viable?

By Sharon Burns, Ph.D.

he Department of Labor was sur-

prised at the number of

nonprofessional comments it
received regarding spending down default
options for defined contribution plans.
The issue that generated so much inter-
est! Requiring employees who own
defined contribution retirement plan
assets to convert a portion of the assets to
fixed income annuities at retirement.
While the DOL denies that mandatory
conversions are under consideration, one
of its councils took testimony in 2008 on
these questions:

» What are the barriers to offering a
default periodic distribution option
to participants who either leave bal-
ances in the plan or who roll account
balances out of plans?

» How can these be overcome?

The questions presuppose a problem in
having a default periodic distribution
option.

Let’s review the basics. Unlike defined
benefit plans, defined contribution pen-
sion plans do not provide a guaranteed
stream of income at retirement. A defined
contribution plan is just that—assets are
contributed to the plan by employers and
if the plan allows, voluntarily by employ-
ees. The employee selects the investments
in the plan and at retirement the value of
the account may be withdrawn under one
or more of several distribution options.

The number of Pension Benefit Guaranty
Corporation (PBGC) insured defined
benefit plans has decreased significantly
during the past two decades (from
112,200 single-employer plans in 1985 to
27,900 plans in 2007). Meanwhile, the
number of employers offering defined
contribution plans increased. IRS filings

suggest that over 631,000 defined contri-
bution plans existed in 2005.

At retirement, defined contribution plan
participants enjoy several distribution
options. They may take a lump sum distri-
bution and either roll the assets into an
IRA of their choice or withdraw the
funds, pay taxes and spend, save or invest
the monies how they see fit. Or, they can
leave the assets on deposit with the
employer’s plan and take benefit distribu-
tions as needed (monthly, annually, or
sporadic withdrawals) until the funds are
depleted. According to research by
Hewitt Associates LLC (an industry
provider), 90 percent of individuals who
are given an option take a lump sum dis-
tribution over an annuity. However, it is
not clear from their data how many indi-
viduals roll over the funds to an IRA or
save in another manner rather than
spending the money all at once.
According to an Investment Company
Institute report in 2003, almost 91 per-
cent of those selecting an IRA rollover
transferred 100 percent of their account
values to an IRA.

So, what seems to be the problem?
Proponents of mandatory conversion
requirements say that individuals will run
out of money if they take a lump sum or
even if they take even withdrawals to
meet their expenditure needs. And, this
may be true. Those over age 55 had a
median net worth of approximately
$240,000, most in home equity. The
median amount of retirement assets for
those over age 55 was approximately

$18,000.

What’s not said is that pension assets are
often held in programs provided by large

Continued on page 10



The Reality of Responsibility: Understanding
Boundaries in a Volatile Market

By Daniel C. Finley

uring a recent group coaching ses-

sion, a successful financial advisor

with 28 years of experience in the
industry expressed her concern about
having to be “right” now more than ever
considering the volatile market. She said,
“What my biggest challenge right now
is...being right! I feel like I need to time
this market perfectly. If I take a defensive
position—by recommending that my
clients put a large percentage of their
money in cash—and I am wrong, I look
bad. However, if I don’t get defensive and
the market has another 900 point swing
in a day, I also look bad.”

The rest of the group concurred with her
concerns, and soon I unconsciously blurt-
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ed out my thoughts by saying, “No! What
you need to do is understand the reality

of responsibility.”

“What'’s that?” she nervously asked (as if
hoping that something I would say could
absolve her of the burden of having to be
right all of the time.)

I went on to explain that The Reality of
Responsibility is really just understanding
what is and is not your responsibility and
what your boundaries are as an advisor in
a fluctuating market.

The following is a series of realities—better
defining what financial counselors can use
as guidelines during this volatile market.

Reality #1: You Are Not Responsible
for Carrying a Crystal Ball—Timing
the market perfectly is not your responsi-
bility. Do not assume that you know
exactly what will happen in the markets
and when. It is stating the obvious that
there are unforeseen events that could
occur which could ruin your credibility.

Reality #2: You Are Responsible for
Explaining to a Client Their Situation
and Their Possible Risk(s)— You must
take full responsibility for keeping in con-
tact with your clients during volatile
times whether via letters, e-mails, voice
mails, phone conversations and/or in per-
son. In addition, clients need to know if
you believe that there are possible risks
and why.

Reality #3: You Are Responsible to
Your Clients...Not Responsible for
Them—In other words, your boundaries of
responsibility lie in giving your clients rec-
ommendations, but you are not responsible
for them taking your recommendations.
How many times have you made a recom-
mendation to a client only to later hear
them reply with “I want to think about
it...hold off for right now...or want to sit
tight?” Your clients are adults—they can
choose to make their own decisions. As
long as they have been educated by you as
their advisor, the final decision is their
responsibility. Now, that doesn’t mean you
shouldn’t object if you feel they are taking
a big risk, but ultimately it is their money.

Reality #4: You Are Responsible for
Knowing the Facts—DPart of your
responsibility as a financial counselor is to
keep up with current market events.
Whether the market swings 900 points in
a day, there is trouble/unrest in Greece or

Continued on page 11



AFCPE’S Annual Conference

Schedule of Events

AFCPE’s Annual Conference held November 17-20 in beautiful downtown Denver, Colorado, promises to deliver outstanding edu-

cational offerings, networking with your peers and the opportunity to grow as a professional. Whether you are a part of the military,

academia, extension, or private practice, this conference has something for you.

“ Time/Track Event/Session/Speaker

Sunday, November 14

Monday, November 15

Tuesday, November 16

Wednesday, November 17

Thursday, November 18

2:00 pm - 6:00 pm

7:00 am - 5:00 pm
8:00 am - 5:00 pm

7:00 am - 5:00 pm
8:00 am - 5:00 pm

7:00 am - 6:00 pm
7:00 am - 1:00 pm
8:00 am - 1:00 pm
2:00 pm - 2:30 pm
2:30 pm - 3:30 pm

3:30 pm — 4:00 pm
5:30 pm — 6:00 pm
6:00 pm — 8:30 pm
8:00 am - 5:00 pm
8:00 am -9:15 am
9:30 am - 10:45 am
10:45am - 11:00 am
11:00am - 11:45 am
Tough Times

Legal Planning

Authorship

Neuroscience
Gender

11:45 am - 1:00 pm
1:00 pm - 2:00 pm

2:00 pm - 3:00 pm

Registration

Registration
Military Pre-Conference

Registration
Military Pre-Conference

Registration

Cooperative Extension Pre-Conference

Military Pre-Conference

Welcome and Opening Comments

General Session—New Credit Card Laws, Jeanne Hogarth, Federal
Reserve Board and Representative from the U.S.Treasury

Break

Welcome Reception

Dinner/The Standup Economist, Yoram Bauman, Ph.D.

Registration

Breakfast and Business Meeting

General Session—The Unbanked and Underbanked, Kansas City
Federal Reserve and FDIC

Break

Choose One—Concurrent Session:

Financial Education Strategies for the Changing Economy, Ann Berry,
Dena Wise, and Jane Gault, The University of Tennessee Extension
Educating Adults to Make Legal and Advance Health Care Decisions,
Marilyn Bischoff, Beverly Healy, Lyle Hansen, and Karen Richel, Univer-
sity of Idaho Extension

How to Get Published, Sharon A.DeVaney, Purdue University; Frances C.
Lawrence, Louisiana State University; and Jan Garkey, Credit Union
National Association

Discoveries in Neuroscience About Money, Deborah Price and Steven
S.Shagrin, The Money Coaching Institute

Gender Differences in Financial Socialization and Willingness to Take
Financial Risks, Selena Garrison and Michael Gutter, University of
Florida

Lunch on Your Own/Exhibit Hall will be open

General Session—Twenty Years of the Journal, Frances Lawrence,
Ph.D., AFCPE Journal Editor

Poster Sessions (see page 7 for details)

Continued on page 8



Poster Sessions
Thursday, November 18, 2:00 pm - 3:00 pm

>

v

v

v

v

Household Analysis of Money Behaviors during a Period of Economic Recession, Jennifer L. Hunter and Claudia J.
Heath, University of Kentucky

Parents’ Roles in the Human Capital Accumulation of their Children, Samantha J. Nelson, Utah State University
Knowledge and Skills of Financial at Risk Young Adults in Malaysia, Mohamad Fazli Sabri, lowa State University,
Maurice MacDonald, Kansas State University, and Jariah Masud, University Putra Malaysia

Financial First Aid: A Guide for Working with Individuals with Financial Problems, Alena C. Johnson, Utah State
University

The Lasting Legacy Program: Facilitating Communication on End of Life Issues, Cole Ehmke, University of Wyoming
Testing of Malaysian Financial Well-Being Scale, Jariah Masud, University Putra Malaysia, Mohamad Fazli Sabri, lowa
State University, Laily Paim, University Putra Malaysia

Evaluation of Community Mentorship Program in Financial Management Education, Seohee Son, Jean W. Bauer,
Patricia Olson, and Norman Barrett Wiik, University of Minnesota

Measuring the Benefits of Online Newsletter Distribution, Luke Erickson and Lyle Hansen, University of I[daho Extension
Low Income Families Seek Financial Management Education, Rebecca Travnichek, University of Missouri Extension
The Relationship between Household Wealth and Householders’ Personal Financial and Investing Practices, David
W. Eccles, Florida State University, Paul Ward, Michigan Technological University, and Elizabeth Goldsmith, Florida State
University

Outcomes from a Kids’ Savings Project in Three Public Elementary Schools, Michael Cheang, University of Hawaii at
Manoa

Charting Your Course to Home Ownership, Jeanette Tucker, Deborah Hurlbert, and Krisanna Machtmes, Louisiana State
University AgCenter

Who Stole the American Dream: College Students, Social Learning, and Credit Card Behavior, Kristin Jackson and
Michael Gutter, University of Florida

Does Parental Discussion About Personal Finances Make a Difference in the Amount of Credit Card and Student
Loan Debt Incurred by Undergraduate Students?, Nancy C. Deringer and Colleen Robbins, University of Idaho
Perceived Probability of Financial Goal Attainment by Low-Income Consumers, Aimee D. Prawitz, Northern lllinois
University, Judith Cohart, Personal Finance Employee Education Foundation, Julie Kalkowski, Financial Stability
Partnership, United Way of the Midlands

Family-Based Financial Education, Kristin Jackson, William Parker, University of Florida, Michael Gutter, University of
Florida and Anita McKinney, University of Florida Extension

Self Indulgence...Competition for the Relational Dollar, Ivan F. Beutler, Jeff S. Finch, and Keshia Lai, Brigham Young
University

Retirement Savings and the Baby Boomers Aged 51 to 60, Samantha J. Nelson and Yoon G. Lee, Utah State University
The Relationship between Financial Confidence and Financial Knowledge among College Students, William C.
Bailey, University of Arkansas

Partnering to Train Idaho Teachers to offer a Financial Literacy Program to Students, Lyle Hansen, University of Idaho
Extension, Marilyn Bischoff, University of Idaho Boise, Luke Erickson, Beverly Healy, and Karen Richel, University of Idaho
Extension

Women'’s Financial Program: A Profile of Participants with Implications for Educators and Counselors, Jean M. Lown
and Samantha Nelson, Utah State University
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Annual Conference Schedule

Continued from page 6

“ Time/Track Event/Session/Speaker

Thursday, November 18
(continued)

Friday, November 19

3:00 pm —4:30 pm
Motivating
Learning |

Resources

Technology

Credit

Counseling

8:00 am — 12:00 pm
7:00 am — 8:00 am
8:00 am - 9:30 am
College Students

Psychology

Income

Education |

Motivating
Learning Il

Choose One—Concurrent Session:

Present with Power and Pop, Madeleine Greene, Steve Hannan, and
Jo Ann Linck, The Money Team LLC

Dynamite Ways to Get Adult Financial Learning Started, Cynthia

Crawford and Janet LaFon, University of Missouri Extension

Tools to Implement the New Financial Education National Strategy,

Jane Schuchardt, Consultant, Personal Finance Education and

Research and Barbara A.Smith, Office of

Retirement Policy, Social Security Administration

Resources to Help Practioners Work with Their Clients, Mary

Jeannette Schultz, National Endowment for Financial Education

Teaching and Evaluating Personal Finance Outreach Using Twitter,

Barbara O'Neill, Rutgers Cooperative Extension

Utilizing Technology in Counseling, John Gann, Independent Counselor

Payday Loans: Goals for Counselors, Educators and Researchers,

Irene E.Leech, Virginia Tech

Counseling Delinquent Student Loan Borrowers, Bill Kohl, National

Student Loan Program

Making Sense of the Mandated Student Loan Counseling, Janet

Dodson, National Student Loan Program

Behavioral Finance in Financial Counseling: Blunders and “Whys,”

Kimberlee Davis, Texas State University — San Marcos and Ryan Halley,

George Fox University

Registration

Continental Breakfast Exhibit Hall will be open

Choose One—Concurrent Session:

Transforming Financial Literacy Education Delivery and Outreach in
Higher Education, Jacki Brossman-Ashorn and Kristy L.Vienne, Sam
Houston State University

Money Power: Wise Decisions About Your Money and Your Life for
College Students, Joanne Bankston, Kentucky State University Coop-
erative Extension

Relational Financial Therapy: An Interdisciplinary Approach, Joseph
Goetz, University of Georgia

Change in Self-esteem Over Time: Does Financial Success Matter?,
Tim Griesdorn, Texas Tech University

Should | Be Working?, Patti Wooten Swanson, Karen P.Varcoe, Marga-
ret C. Johns, Shirley S. Peterson, and Connie Costello,

University of California Cooperative Extension

Retirement Income Satisfaction of American Retirees and Workers,
Chungwen Hsu, Virginia Tech and Sophia T. Anong, University of Georgia
Learning Style and Multiple Intelligences, Becky Hagen Jokela, Lori
Hendrickson, Sara Croymans, and Jan Gilman, University of Minnesota
Extension

Resistance Is Futile: Financial Education Momentum Building, Todd
R. Christensen, Debt Reduction Services Inc.and Karen Richel, Univer-
sity of Idaho Extension

Motivating Money Management, Syble Solomon, LifeWise

Financial Literacy for College Students, Kathy Prochaska-Cue,
University of Nebraska-Lincoln; Erin Mcdermott, University of
Nebraska-Lincoln Student Money Management Center; Justin
Solomon, Association of Students of University of Nebraska-Lincoln;
Juan Franco, University of Nebraska-Lincoln; and Emily Burr, University
of Nebraska-Lincoln Student Money Management Center

Continued on page 9



Annual Conference Schedule
Continued from page 6

“ Time/Track Event/Session/Speaker

9:30 am-10:00 am Break

10:00 am-11:45m Choose One—Concurrent Session 2

Financial Distress Financial Distress and Health of Turkish Families, Michael S. Gutter,
University of Florida; Zeynep Copur, Hacettepe University; Sibel Erkal,
Hacettepe University

Building Emergency Savings, Diana Burk, Utah State University
Students Teaching Peers About the Stock Market, Jennifer Abel,
Virginia Cooperative Extension

Financial Education and Volunteer Income Tax Assistance

Lance Palmer, Joan Koonce, Whitney Robinson, and Joseph W. Goetz,
University of Georgia

Incorporating Experiential Learning into Outreach, Karen Richel,
University of Idaho Extension

Financial Literacy Program Innovations: Conception to Execution,
Jacki Brossman-Ashorn and Kristy L.Vienne, Sam Houston State
University

Trust and Financial Behavior Change, Cynthia Crawford and Janet
LaFon, University of Missouri Extension

Using Stages of Change in Military Financial Counseling, Brian R.
Korb and Dottie Durband, Texas Tech University

Teaching Personal Finance Using New Technology, Barbara O'Neill,
Rutgers Cooperative Extension

Motivating Women to Adopt Positive Financial Behaviors, Megan E.
Rowley, Jean M.Lown, Kathleen W.Piercy, and Cathy L.Hartman, Utah
State University

Awards Luncheon

Closing Session—Through the Crystal Ball: Personal Finance in 2015,

Friday, November 19
(continued)

Education Il

Outreach

Behavior Change

Motivating
Learning Il

11:45 am - 1:30 pm
1:45 pm - 3:00 pm

Sharon Burns, Ph.D., American Council on Consumer Interest

Must-See General Sessions

Wednesday, November 17
2:30-3:30 pm

Jeanne M. Hogarth, Ph.D.
New Credit Card Laws

New financial legislation and
changes to recently passed reg-
ulation will be key topics for
personal finance researchers,
educators, and counselors as we
enter 2011. Join Jeanne
Hogarth from the Federal
Reserve Board for an update on
new consumer financial laws
and regulations, including pro-
visions of the Credit CARD
Act of 2009 as well as an
update on new provisions that
will be implemented in 2011.
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Wednesday, November 17
6:00-8:30 pm

Yoram Bauman, Ph.D.

The Standup Economist
Join us for this lighthearted ses-
sion with the world’s first and
only stand-up economist, Yoram
Bauman. Come ready to have a
good time! Yoram Bauman per-
forms at comedy clubs, colleges,
and corporate events around the
world as “the world’s first and
only stand-up economist.” Yoram
is the coauthor of The Cartoon
Introduction to Economics and the
organizer of the humor session at
the American Economic
Association annual meeting.

Thursday, November 18
9:30-10:45 am

Tammy Edwards and Barbara
Ryan, Ph.D., KC Federal Reserve
& FDIC

City Understanding the
Unbanked: Connecting
unbanked households with
better financial services

Each day, an estimated 30 million
households turn to payday lenders,
check cashing outlets, conven-
ience stores and other nonbank
businesses to meet their financial
service needs. This session will
shed light on who the unbanked
are and why many remain outside
the financial mainstream.

Thursday, November 18
1:00-2:00 pm

Frances C. Lawrence, Ph.D.
Editor of the Journal of Financial
Counseling and Planning (JECP)
Twenty Years of the Journal
Dr. Frances Lawrence, Editor, will
highlight the journal’s innova-
tions as presented in the research
conducted by Dr. Sherman
Hannah, HoJun Ji, Rebecca
Miller, and her. She will share
insight into how educators and
counselors can glean information
from the JFCP research to
enhance their abilities to help
those they educate and counsel
on personal finance matters.



Tools of the Trade

Free Consumer Action
Publications about Credit Cards—
Consumer Action is offering two edu-
cational publications that can help
families learn about the new federal
credit card law. Consumer Action has
partnered with American Express to
bring you the opportunity to order
bulk copies of (1) “Credit Cards: What
You Need to Know,” a brochure in five
languages: English, Spanish, Chinese,
Korean, and Vietnamese, plus a train-
ing manual in English, and (2)
“Families and Credit Cards,” a
brochure in five languages: English,
Spanish, Chinese, Korean, and
Vietnamese, plus a training manual in
English. In addition, these publications
come with the training guides and
PowerPoints that are available from
the Consumer Action website at
http://www.consumer-action.org/. To
order, fax your order form to (415)
777-5267 or mail it to Consumer
Action, 221 Main Street, Suite 480,
San Francisco, CA 94105.

EBRI’'s New Retirement Readiness
Rating—With Americans living longer
in retirement, the 2010 Employee
Benefit Research Institute (EBRI)
Retirement Readiness Rating shows
dramatically high percentages of
Americans, even in the upper-income
categories, are likely to run short of
money after 10 or 20 years of retire-
ment. The new analysis finds that 64
percent of Americans in the two low-
est pre-retirement income levels will
run short after 10 years in retirement.
However, the study also finds that
after 20 years of retirement, 29 per-
cent of those in the next-to-highest
income level will run short of money,
as will 13 percent of those in the high-
est-income level. Available at
http://www.ebri.org/publications/
ib/index.cfm?fa=ibDisp&content_id=4593

Continued on page 11
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Spending Down Default Options
Continued from page 4

insurers and brokerage houses. Mutual
fund companies and stock brokerage insti-
tutions are the largest trustees of IRAs.
IRA funds held as Certificates of Deposit
and money market accounts are placed on
deposit at banks, credit unions and mutu-
al fund companies. So, the insurance and
brokerage industries stand to lose an
enormous amount of assets under man-
agement—costing them billions of dollars
in fees each year. There are currently
$3.56 trillion in value in defined contri-
bution plans, almost one-half held in
mutual funds and 1/3 held in stock equity.
Assuming management fees of 1 percent
on average, pension plan managers can
expect to lose $35 billion dollars in annu-
al fees if these funds were rolled out of
plans and into IRAs.

The IRS allows a person to delay retire-
ment plan withdrawals until age 70%2. At
that age, a pension plan or IRA owner
must begin to make annual withdrawals
over her life expectancy, using an IRS life
expectancy table. With the exception of
Roth IRA withdrawals, most plan with-
drawals are taxed at ordinary rates.
Forcing individuals to take annuity pay-
outs may move the tax receipts forward.
A more thorough analysis of retirement
plan withdrawal patterns would be
required to determine if the U.S. Treasury
stands to benefit from such a policy.

The public goal of mandatory conversion
of defined contribution plan assets is to
provide lifetime income—protecting
individuals from their own ignorance
and misbehaviors. Some of this logic is
good; many surveys show that individu-

als underestimate retirement expenses,
overestimate retirement income, under-
estimate life expectancy and save too lit-
tle for retirement.

It’s important to know and understand
that income protection insurance is still
an annuity, regardless of the name of such
a program. Annuities come with very
high, non-transparent price tags, includ-
ing upfront and ongoing management fees
and a transfer of wealth from short-lived
individuals to those who will enjoy longer
lives and from those with greater retire-
ment assets to those with fewer. And,
there is a wide variety of evidence that
consumers do not understand annuities.

Many consumer issues should be resolved
prior to acceptance of such policy. These
include choice of providers, costs to such
annuity plans and whether the policy
should be mandatory or a default option
from which a retiree may opt out.
Consumer education needs to begin
immediately, before a policy is proposed
and accepted or rejected. £

Sharon Burns is Clinical Associate
Professor at Purdue University, executive
director of the American Council on
Consumer Interests and a consultant on
professional and consumer personal finance
education projects nationwide. Burns was a
practicing tax accountant, negotiation con-
sultant to clients in divorce, and held the
executive director position for the
Association for Financial Counseling and
Planning Education. She is also the co-
author of How to Care for Your Parents’
Money While Caring for Your Parents.

Sharon Burns will present Through the Crystal

Ball: Personal Finance in 2015 on Friday,
November 19, 2010, 1:45 pm — 3:00 pm at
AFCPE’s Annual Conference at The Grand Hyatt in
Denver, Colorado



The Reality of Responsibility
Continued from page 5

an oil spill off the gulf coast, you must
know what is currently happening and
how this is affecting the markets.

During volatile times, client concerns
increase. One way to ease their concerns
is for them to know that their financial
advisor is up to speed on world events.
Does this mean that you should know
everything about every thing. No, but, it
does mean that you should be familiar
with and well-versed in what may impact
their investments.

Reality #5: You Are Responsible for
Having an Opinion—Clients need to
know that you have a professional opinion.
They entrust their money to you and part
of that trust entitles them to have an advi-
sor who has done due diligence to deter-
mine those opinions. Now, you may be
right or you may be wrong, but we won't
know the answer to that until down the
line. The point is more that you have an
opinion in the first place and one that you
feel strongly about. Not having an opinion
implies that you have not taken the steps to
research what you believe and are sharing
with your clients.

Reality #6: You Are Responsible for
How You Convey Your Message —
Oftentimes advisors who convey their
message—the recommendation—in an
absolute way run the risk of taking on
too much responsibility if they are
wrong. One example might sound like
this, “You absolutely need to get out of
XYZ stock today before it keeps going
down.” If the client takes this type of
recommendation and the stock goes
up...then, guess who is to blame? The
counselor takes the blame for conveying
the message in an absolute way.

However, if you communicate the mes-
sage so as to share in the responsibility,
you reduce the probability of being

blamed if it turns out that it was in fact
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the wrong decision. Here is an example:

“Based on the information I have today,
(explain the information) our analysts are
recommending that we sell out of XYZ
stock...what would you like to do?”

Let’s take a look at the bold italicized
words above:

1.“I” signifies ownership (that you—as
an advisor—have) of the information
that you are conveying. Again, you are
not responsible for knowing future
information that is not currently
known.

2.“We” signifies that you (as an advisor)
also have a vested interest in the decision.

3.“You” signifies that ultimately it is the
client’s decision.

Reality #7: You Are Responsible for
Reiterating How You Conveyed Your
Message —Some clients may have a ten-
dency to not take responsibility for their
own actions if those actions result in a
loss. “Why did you make me sell out of
XYZ stock? It went up after that!” is a
prime example of a client not taking
responsibility for ultimately making the
decision. When, (and if) this happens, it is
your responsibility to stick to your bound-
aries about what you are and are not
responsible for. The way to do this is to
reiterate how you initially conveyed your
recommendations. If you follow the I, we,
you format, you can remind the client that
they made the final decision.

[t is important to note that following
these realities is not an exact science, but
rather a method for you to understand
what The Reality of Responsibility is and
thus, strengthening your boundaries in a
volatile market. £

Tools of the Trade
Continued from page 10

Daniel C. Finley is the president of Advisor
Solutions Inc., a business development con-
sulting and coaching service for financial

advisers. He can be reached at dan@advisor

solutionsinc.com.

New Feature to Social Security’s
Online Calculator—Individuals
enrolled in Medicare, but not yet
receiving Social Security benefits, can
use an online calculator to estimate
their future Social Security benefits. A
Medicare-only online estimator is set
to be released next year. The benefit
calculator is available on the Social
Security Administration’s website at
http://www.socialsecurity.gov/estimator/.

Consumer Action Newsletter—The
summer 2010 issue of Consumer
Action News focuses on personal pri-
vacy rights in the digital age. The issue
includes the results of their recent
online privacy survey and articles
about controlling personal information
on the Internet, Facebook privacy set-
tings, privacy legislation proposed by
Congress, along with a survey that
looks at generational differences about
privacy. Available at http://www.
consumer-action.org/news/articles/
2010_summer_issue_online_privacy/.

State of Metropolitan America—The
State of Metropolitan America is a sig-
nature effort of the Brookings
Metropolitan Policy Program that por-
trays the demographic and social trends
shaping the nation’s essential economic
and societal units—its large metropolitan
areas. This report focuses on the major
demographic forces transforming the
nation and large metropolitan areas in
the 2000s. In this sense, it previews
what we will learn from the results of the
2010 Census, as well as supplements
those results in important ways. It
includes chapters that correspond to
nine of the most important subjects
tracked by the Census Bureau in its
annual American Community Survey,
along with the policy implications of the
findings. http://www.brookings.edu/
reports/2010/0509_metro_america.aspx

Continued on page 12
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Tools of the Trade

Continued from page 11

Spendster.org—Spendster, by the
National Endowment for Financial
Education (NEFE), is designed to get
people to think about how much use-
less junk they have that they spent
good money on. This site gives people
a safe haven; a confessional, where
they can talk about what they shouldn’t
have bought—better yet, what they
could have saved if the money spent
had been put to more productive use.
Here, people can tell their stories or
confess about their collection of bric-
a-brac and useless, expensive gizmos
and gadgets. Available at http://
spendster.org/.

Calendar of Events

October 21-22, 2010

North Central Coordinating Committee
on Family Economics, Omaha, NE
http://www.nifa.usda.gov/nea/economics
/pdfs/nccc_omaha_meeting.pdf

October 25-26, 2010

Society for Financial Education and
Professional Development, Inc.
Arlington, VA, http://www.sfepd.org/

November 5-7, 2010

Jump$tart National Educator
Conference, Washington, DC
http://www.jumpstart.org/teacher-con-
ference.html

November 17-19, 2010
AFCPE Annual Conference, Denver,
CO, www.afcpe.org/conference/

May 2-5, 2011

National Urban Extension Conference,
Des Moines, IA, http://www.nifa.usda.gov/
nea/economics/pdfs/2011_nat_urb_des_
moines.pdf
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Consumer Financial Protection
Continued from page 1

There are still a lot of unknowns with
respect to the Bureau. As of this writing
(in late August), the transition plan is
still in development. It is scheduled to be
released in mid-September—so when the
new Bureau will be up and running is
uncertain. The transfer to the new Bureau
is supposed to take place by July 2011 (12
months from enactment), but there is a
potential six month extension if needed

(that is, by January, 2012).

The new Bureau will include units for
research, community affairs, and consumer
complaints. It will also have offices of:

Financial Education
Fair Lending and Equal Opportunity
Service Member Affairs

vvyvyy

Financial Protection for Older
Americans

There are also explicit provisions for stu-
dent loans and other selected financial
services. Similarly, there are sections that
deal with financial access and inclusion
for the unbanked and underbanked. The
offices of financial education, fair lending,
and service member affairs are scheduled
to be in place 12 months from the date of
transition; the Office of Financial
Protection for Older Americans is sched-
uled to start up within six months from
the transition date. Note that this means
that it may be up to two years before the
Bureau has all the key offices established
and staffed.

Other unknowns are who will be the direc-
tor of the new Bureau and who will be the
heads of the new units and offices (the
director is appointed by the President and

confirmed by the Senate for a five-year
term). In the interim, Elizabeth Warren has
been appointed Special Assistant to the
Developing a new federal agency is a major
undertaking and it is likely to take some
time before all the pieces are in place.

There are some interesting provisions
within Title X. For example, the Durbin
Amendment (Section 1075) authorizes
the Federal Reserve Board (note this is
the Board, not the BCFP) to enact and
enforce regulations regarding the inter-
change fees and rates that issuers may
charge for electronic debit and other pay-
ment transactions. As with other provi-
sions of the Dodd-Frank Act, there are
still a lot of uncertainties as to what this
might mean for consumers. One possibili-
ty is that consumers may see incentives to
pay with cash. In fact, some social net-
working sites are calling for a “National
Cash Only Day.” Research shows that
consumers spend less when they pay with
cash than with cards (either debit or
credit), so “cash only days” could be good
for many consumers’ budgets.

We can expect the financial marketplace
to continue to change in the years
ahead—it will be interesting to see how
the new financial regulatory structure
changes will keep pace. For more infor-
mation, see WWW.CIS.gov. this is the site of
the Congressional Research Service,
which serves the data needs of Congress.
Also, federal regulators will be sending
information once decisions get made.
Stay tuned for further developments. £

Jeanme Hogarth is an officer at the Federal
Reserve Board and program manager of the
Consumer Education and Research section of the
Division of Consumer and Community Affairs.

She can be reached at jeanne.m.hogarth@frb.gov.

Jeanne Hogarth will present New Credit Card
Laws on Wednesday, November 17, 2010, 2:30
pm — 3:30 pm at AFCPE’s Annual Conference
at The Grand Hyatt in Denver, Colorado
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The June 2010 issue of the Family &
Consumer Sciences Research Journal
(FCSR]J) was a special issue on
Financial Literacy. The lead article was
“What Do Teens Want to Know About
Money—A Comparison of 1998 and
2008” by Karen Varcoe, University of
California-Riverside, and three col-
leagues. Teens were surveyed in 1998

(n = 323) and again in 2008 (n= 558) to
learn their sources of income, why money
was important to them, what financial
information they would like to learn, and
how they would like to learn about
money. Over the decade, the teens’ inter-
est in Internet education increased, but
teens wanted the Internet information to
be interactive, fun, and focused on topics
of interest to them.

College Student Financial
Behavior

Two articles investigated college students’
financial behavior. In the first article,
Michael Gutter of the University of
Florida-Gainesville and two colleagues
surveyed a total of 15,797 college students
from 14 universities in the U.S. Random
lists of student e-mail addresses were
obtained from each campus. The authors
were particularly interested in the influ-
ence of parents and friends on the likeli-
hood of college students’ budgeting and
saving. As expected, college students who
discussed personal finances more fre-
quently with their parents and more fre-
quently observed parents’ financial
behavior were more likely to practice
budgeting and saving.

In a second study of college students,
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Reviewed by Sharon A. DeVaney

Mohamad Fazli Sabri of the University of
Putra Malaysia and three colleagues col-
lected information on financial literacy
from 2,519 students in 11 public and pri-
vate colleges in Malaysia. On average, stu-
dents answered less than half of the finan-
cial literacy questions correctly. Their
childhood experience of discussing family
finances with parents was positively relat-
ed to financial literacy. Interestingly, stu-
dents who attended private colleges were
less likely to be financially literate than
students who attended public colleges.

Young Adult Financial Wellness

Leann Rutherford and Wanda Fox of
Purdue University studied financial well-
ness of young adults age 18 to 30.
Financial wellness was measured using a
liquidity ratio, an asset allocation ratio,
and a combination of the two ratios.
Their sample consisted of 458 young
adults who were interviewed for the 2007
Survey of Consumer Finances. The
authors concluded that “financially well”
young adults had higher income, lower
credit card debt, were covered by a health
insurance plan, were convenience users of
credit cards, avoided excessive financial
risk, and planned financial matters three
to five years into the future.

Focus on Mature Consumers

The remaining four papers focused on
mature consumers and practical questions.
JoAnn Emmel and three colleagues from
Virginia Tech conducted a survey on
energy use by low-income households.
The sample consisted of 941 households
who participated in Expanded Food and

Family & Consumer Sciences Research
Journal
Special Issue on Financial Literacy

Nutrition Education Programs (EFNEDP)
in Virginia. Although the sample was lim-
ited to low-income households, there was
still a difference in perceived energy prac-
tices among households with different
income levels. Residents of apartments
and townhomes were less likely to check
for energy efficiency when buying a new
product and less likely to try to find infor-
mation on how to save energy compared
to residents of single-family homes.

Amanda Matzek and Marlene Stum from
the University of Minnesota surveyed 760
public employees in Minnesota to learn
about their knowledge of long-term care.
The employees were eligible to purchase
long-term care insurance (LTCI) coverage
as part of a benefits package and the
employer had offered 10 different oppor-
tunities for employees to learn about
long-term care financing and coverage
details. Employees scored an average of 69
percent correct (9 of 13 items) on the
true/false quiz on long term care knowl-

Continued on page 15

To order a print copy of the issue,
call 1-800-835-6770 or contact
http://www.wiley.com/bw/cservices/
single.asp.

For more information about the June
2010 special issue on Financial
Literacy, go to http://www3.inter
science.wiley.com/journal/122481574/
home

13



FCPE has
started the
econd

decade of the
twenty-first centu-
ry with growth.
Foremost, we have

become a profes-
sional association
of 922 members.
This number equates to a growth rate of
8.5 percent in membership over the pre-
vious several years. It is thrilling to watch
the association grow and see the depth
and diversity of our membership continue
to expand.

AFCPE certification programs continue
to set the standard. In the first eight
months of 2010, AFCPE registered over
550 people into one of its four certifica-
tion programs. Today, you are in the
company of over 1,600 professional
counselors and educators certified
through AFCPE throughout the United
States, Canada, and overseas locations.
There are another 1,300+ people at
varying points in the certification
pipeline who will join your ranks in the
coming months and years.

We have moved our national offices to the
Washington, D.C. metropolitan area. The
move has gone relatively well, but we are
still working out some logistical challenges.
The staff has appreciated everyone’s sup-

Notes from the Executive Director

By Gordon Genovese
AFCPE Executive Director

find other members. The general public
can search for a certified professional by
entering a zip code and distance miles

from that zip code. Members and certifi-
cation holders can update contact infor-

With all the legislative changes and emphasis on consumer
finance protection, this proved to be a serendipitous time
to gaze into the future to ensure AFCPE continues to
lead the charge in personal finance.

port and understanding as we relocated and
began operations in our nation’s capitol.
The new office address and phone numbers
have been published on the website,
www.afcpe.org, through several member-
ship e-mails, on the AFCPE Facebook
page, and are on the second page and back
cover of this publication.

AFCPE expanded its reach through
improvements and additions of social
media platforms. First, our website has
become more interactive. Members can
now search the membership database to
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mation and review records at their con-
venience. The AFCPE Facebook page
has grown to 274 followers, so we now
post appropriate information and notices
on Facebook for those using that medi-
um. And we, of course, continue to use
e-mail as one of our major communica-
tions tools with our membership and cer-
tified professionals. If you are missing
things, please go the AFCPE web page
to update your profile.

The Strategic Planning Committee fin-
ished its work and briefed its recommen-
dations to the AFCPE Board of Directors.
With all the legislative changes and
emphasis on consumer finance protec-
tion, this proved to be a serendipitous
time to gaze into the future to ensure
AFCPE continues to lead the charge in
personal finance. The Board is now work-
ing to develop and refine several topic
areas. We will announce when the plan is
complete and post it to the website.

Lastly, I look forward to seeing old friends
and making new friends at the AFCPE
Conference in Denver. The Conference
Committee and staff have worked hard to
bring you a comprehensive and enjoyable
conference. See you there! £



Family & Consumer Sciences
Research Journal
Continued from page 13

edge. Average scores indicated employees
were most knowledgeable about concepts
related to risk followed by financing alter-
natives, and they were least knowledge-
able about costs.

The adequacy of emergency funds held
by households with a working head (not
retired) was examined by Sophia
Anong, Virginia Tech, and Sharon
DeVaney, Purdue University. Adequacy
of emergency funds was measured in
three ways: liquid assets greater than six
months of household income, compre-
hensive assets greater than six months
of household income, and the answer to
a question, “About how much do you
think you and your family need to have
in savings for emergencies and other
expected things that may come up?”
The sample consisted of 3,130 house-
holds in the 2007 Survey of Consumer
Finances. The two most highly signifi-
cant predictors of adequate emergency
funds were education and self-employ-
ment. Household heads with more edu-
cation and those who were self-

employed held adequate amounts of all
three types of emergency funds.

In the final study, interviews were con-
ducted with seven pairs of Hmong immi-
grant parents and their young adult chil-
dren to learn about acculturation to
American financial practices. The results
showed that first-generation Hmong par-
ents avoided debt and delayed consump-
tion until they had adequate resources.
Their young adult children said they fol-
lowed American peers in using credit cards
to consume material goods. The study was
conducted by Catherine Solheim and Pa
Nhia Yang of the University of Minnesota.

The articles in the special issue on finan-
cial literacy resulted from two sources—a
call for papers on financial literacy and
submission to Family & Consumer Science
Research Jowrnal’s regular review process
of research papers. Guest editors who
managed the review of papers for the spe-
cial issue were Allen Martin, University
of California-Northridge, and Tahira
Hira, University of lowa. £

Congratulations New

Certificants

Sharon A. DeVaney, Ph.D., is Professor
Emeritus, Purdue University and editor, Family
& Consumer Sciences Research Journal.

Please note, if you are not receiving
regular e-mails from AFCPE, it is possible
that we do not have your current e-mail
address on file. To update your information,
please contact Cara Defibaugh at
cdefibaugh@afcpe.org. Thank you.
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AFCPE Accredited Financial
Counselor® Graduates (5/24/10 through

8/26/10)

Adams, Kathy
Bishop, Keira
Blyar, David
Brunal, Angela
Buechner, Ardie
Burns, Royce
Cecil, Courtney
Chapman, Boryana
Christy, Katharine
Clark, Christina
Coats, Sarah
Colpitts, Kimberly
Cotton, Karrin
Dillard, Lorenzo
Dillon, Julie
Flowers, Robynn
Frey, Brandi
Fulkerson, Debra
Funk, Sherri
Gage, Heather
Gamble, Pamela
Greene, Danielle
Havey, Brian
Johnston, Mary
Jones, Adrian
Kelly, David
Ketchum, James
Kono, Elaine
Lankford, Richard
Leary, Joseph
Lewis, Ronald

Lowry, Michael
Lucht, Andrew
Markell, Alan
Martin, Robert
Miller, Sarah
Murphy, Patricia
Philippe, Emily
Pollard, Christopher
Powell, Latroy
Preator, Kristy
Reiman, Jason
Rittenhouse Frie,
Suzanne
Schulze, Jack
Small, Danielle
Smalley, David
Steidley, Angela
Stephens, Kristin
Stevens, Adam
Still, Melissa
Therrell, Stephanie
Tubbs, Kristin
Urbanek, Dana
Vallejo, Bethy
Vannoy, Simone
Vienne, Kristina
Wallace, Nicole
Walsh, James
Ward, Greg
Withee, Linda
Wright, Anna-Louisa

AFCPE Accredited Credit Counselor®
Graduates (5/24/10 through 8/26/10)

Albritton, Barbara
Applas, Pia
Arredondo, Fatima
Barstow, Gayle
Bikin, Dawn
Braunbeck, Shanna
Cadoo, Sarah
Casper, Joshua
Cervantes, Sara

Christopherson, Marjorie

Cota, Daisy
Dupree, Jeff
Elmore, Nancy
Folker, Chris
Foster, Jack
Golder, Khris
Gough, Terry
Gunther, Ann
Halford, Rachel

Harmon, Laurie
Hausserman, Jason
Hreniuc, Sorina
Huffman, Destiny
Kim, Fabio
Ledsky, Liz
Lynch, Raymond
Maloney, Rachel
Reeves, Eli
Roller, Pat

Roth, Mendy
Sellars, Jerome
Smith, Jiles
Strauss, John
Valdivia, Patty
Vauthier, Carrol
Walters, Lillian
Walters, Rob

AFCPE Accredited Financial Counselor

Canada®™ Graduates (5/24/10 through

8/26/10)

Lane, Sandra
Martone, Rocco
McLeod, Scott
North, Janique

Riedlhuber, Connie-
Marie
Sereda, Cynthia
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1940 Duke Street, Suite 200
Alexandria, VA 22314

Financial Solutions

AFCPE for Life

We believe...
Everyone has financial desires that affect
their lives every day.

Better financial decisions lead to a better
- Denver, Colorado quality of life.

WWW. afcpe.org /conference/ People can make bettgr decisions when they
are supported by a trained professional.

Academics, research and practical expe-
rience inform professional financial
counselors and educators.

Setting the standard for performance
and a forum for learning will provide a
consistently higher level of service.

Purpose...

To advance the profession of Personal
Finance by promoting and supporting
the field of personal financial counseling
and education.




